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Advertising: 
 
Andersen, Robin and Strate, Lance (eds.). Critical Studies in Media Commercialism. 
Oxford: Oxford University Press, 2000. Essays exploring the complexity, range and 
reach of media commercialism today from commercial conglomerates to effects on 
politics, society and the individual. 
Anderson, Michael H. Madison Avenue in Asia: Politics and Transnational Advertising.  
London: Associated University Press. 1984. This book examines the trends that are 
affecting the flow of advertising at national, regional, and international levels. 
Bartel, Diane. Putting on Appearances: Gender and Advertising.  Temple University 
Press, 1988. Examines the cultural meaning behind contemporary American 
advertising. The author shows how gender identities are emphasized and how 
advertising created a gendered relationship with the consumer. 
Bogart, Leo. Over the Edge. How the pursuit of youth by marketeers and the medi ahas 
changed American culture. Chicago: Ivan R. Dee, 2005. 
Carney, William Wray. In The News: The Prqactice of Media Relations in Canada (2nd 
Edition).  Edmonton: University of Alberta Press. 2008.  Introductions to media relations 
in Canada from both a practical and a philosophical approach. 
Chapman, Simon. Great Expectorations: Advertising and the Tobacco Industry. London: 
Comedia, 1986. The first major study to challenge the tobacco industry’s claim that 
people are not affected by cigarette advertising. 
Davidson, Martin. The Consumerist Manifesto: Advertising in Postmodern Times. 
London: Routledge, 1992. Explores the implications of advertising’s commercial and 
cultural dominance for business, cultural theory, art, anthropology, and language. 
Donation, Scott. Madison & Vine: Why The Entertainment & Advertising Industries Must 
Converge to Survive. New York: McGraw Hill, 2004. 
Dyer, Gillian. Advertising as Communication. London: Methuen, 1982. Examines 
advertising as a form of communication in contemporary society and places it in its 
wider cultural and economic context. 
Fox, Roy F. Harvesting Minds: How TV Commercials Control Kids. Westport.CT: 
Praeger, 1996. Recounts the sale of US children to the influence of corporate 
advertising on TV. 
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Fox, Stephen. The Mirror Makers: A History of American Advertising and Its Creators. 
New York: Random, 1985. Beginning with the origins of advertising in the nineteenth 
century, the book discusses the history of advertising to the present day. 
Goldman, Robert. Reading Ads Socially. London: Routledge, 1992. Argues that ads are 
an ideal site for observing how the logic of the commodity form expresses itself 
culturally and socially. It aims to produce a study of visual ideology which will cause us 
to consider the deep ideological structure of ads. 
Haug, W.F. Critique of Commodity Aesthetics: Appearance, Sexuality, and Advertising 
in Capitalist Society. Minneapolis: University of Minnesota Press, 1986. Drawing on 
Marx’s analysis of capitalism, Haug demonstrates the economic importance of 
advertising and explores the way in which human sensuality is moulded and exploited 
by advertising. 
Jacobson, Michael F. and Mazur, Laurie Ann. Marketing Maddness: A Survival Guide 
for a Consumer Society. Boulder, CO: Westview, 1995. The authors hold that marketing 
has a deleterious effect on US culture and offer a menu of changes for both individuals 
and policy makers. 
Jhally, Sut. The Codes of Advertising: Fetishism and The Political Economy of Meaning 
in The Consumer Society. New York: Routledge, 1990. Jhally argues that by watching 
commercial messages on TV, viewers actively create symbolic meaning and also 
generate profit for the media in return for the ‘wage’ of entertainment.  
Key, Wilson Bryan. Subliminal Seduction: Ad Media’s Manipulation of A Not So 
Innocent America. New York: New American Library, 1981. An exploration of the use of 
subliminal images in advertising. 
Kilbourne, Jean. Deadly Persuasion. New York: Free Press, 1999. “Why women and 
girls must fight the addictive power of advertising.” 
Leiss, William et al. Social Communication in Advertising: Persons, Products and 
Images of Well-Being (Second Edition: Revised and Enlarged). New York: Routledge 
1990. The book looks at how advertising encompasses three influential domains of our 
lives: industrial technology, popular culture, and mass media. 
Marchand, Roland. Advertising The American Dream: Making Way for Modernity, 1920-
1940. Berkeley: University of California Press, 1985. A study of the two decades when 
advertising discovered new ways to play on our anxieties and to promise solace for the 
masses. 
Martin, David N. Romancing the Brand: The Power of Advertising and How to Use It. 
New York: AMACON, 1989. An advertising professional tells how to use advertising to 
give brands the celebrity status they need for success in today’s cluttered marketplace. 
Mattelart, Armand (translated by Michael Chanan). Advertising International: The 
Privatisation of Public Space. London: Routledge, 1991. Advertising has formed a 
network which enervates media, economics, politics and international relations. This 
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survey examines the implications for democracy of the seemingly irrestible rise of the 
communications society. 
Moog, Carol. “Are They Selling Her Lips?”:Advertising and Identity. New York: William 
Morrow, 1990. Moog wants us to understand the psychological effects of advertising by 
putting the reader into an active dialogue with the creative process.: You will see what is 
behind the advertiser’s message; what the ad is trying to say; what it is actually saying; 
and how you, as a consumer, interact with it. 
Myers, Kathy. Understains: The Sense and Seduction of Advertising. London: Comedia, 
1986. This book looks at representation aesthetics and consumption in such areas as 
new products and selling political parties. 
Myers, William. The Image Makers: Secrets of Successful Advertising. London: 
Macmillan, 1984. The book looks at how advertisers seek to know us better than 
ourselves in order to make us buy what we neither need nor want. 
Nava, Mica et al (eds.) Buy This Book: Studies in Advertising and Consumption. 
London: Routledge, 1997. Collection of essays based on new historical, textual and 
ethnographic research on advertising. 
Ogilvy, David. Ogilvy on Advertising. Toronto: Jon Wiley, 1983. Discussion of topics 
such as good and bad advertising campaigns and how to write successful copy. 
Prendergast, Mark. For God, Country and Coca-Cola: The Unauthorized History of the 
Great American Soft Drink Company and the Company that Makes It. New York: 
Scribner’s, 1993. A corporate history and a microcosmic tour of over 100 years of 
American and world history through the eyes of Coke. 
Quart, Alissa. Branded: The Buying and Selling of Teenagers. Cambridge, MA: 
Perseus, 2003. Deals witht commodified youth culture and teen branding. 
Rice, Ronald E. and Atkin, Charles K. (Editors). Public Communication Campaigns 
(Second Edition). Newbury Park: Sage, 1989. Essays on various aspects of public 
communications campaigns (purposive attempts to inform, persuade or motivate 
behaviour changes for noncommercial benefits) including history, recent developments 
and case studies. 
Rutherford, Paul. The New Icons: The Art of Television Advertising. Toronto: University 
of Toronto Press, 1994. Concentrating on “commercials of distinction”, the author 
examines television advertising as one form of cultural power. 
Salmon, Charles T. (Editor). Information Campaigns: Balancing Social Values and 
Social Changes. Newbury Park: Sage, 1989. A series of essays providing a social 
context for examining public information campaigns including theory and practice. 
Savan, Leslie. The Sponsored Life: Ads, TV, and American Culture. Philadelphia: 
Temple University Press, 1994.  Colums from the Village Voice showing that the 
sponsored life is born when commercial culture sells our own experiences back to us. 
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Saunders, Dave. C20th Advertising. London: Carlton, 1999. History of print advs from 
early days to present. 
Schor, Juliet, B. Born to Buy.  New York: Scribner, 2004. Examines how marketing 
efforts of vast size, scope and effectiveness have created commercialized children.” 
Schudson, Michael. Advertising, The Uneasy Persuasion: Its Dubious Impact on 
American Society. New York: Basic, 1984. A sociological view of the business and 
social institution of advertising. 
Sinclair, John. Images Incorporated: Advertising as Industry and Ideology.  London: 
Croom Helm, 1987. A critical review of the major theories by which advertising’s 
relationship to economy and culture have been explained. 
Singer, Benjamin D. Advertising and Society. Don Mills: Addison-Wesley, 1987. The 
book examines the present structure of advertising institutions, its explicit and explicit 
mechanism of social control, and control exerted over advertising. 
Stauber, John and Rampton, Sheldon. Toxic Sludge is Good for you: Lies, Damn Lies 
and the Public Relations Industry.  Monroe, MN: Common Courage Press, 1995. 
Expose of secretive, little-known public relation firms. 
Swasy, Alecia. Soap Opera: The Inside Story of Procter & Gamble. New York: Random 
House, 1993. Known around the world, Procter & Gamble has been seen as “99 
44/100th per cent pure”. This book looks at the ways in which P & G have manipulated 
and controlled consumers, competitors and the marketplace. 
Turow, Joseph. Breaking up America: Advertisers and the New Media World. Chicago: 
University of Chicago Press, 1997. The way the advertising industry has been 
fragmenting the USA and what this means for the media and society. 
Twitchell, James B. Adcult USA: The Triumph of Advertising in American Culture. New 
York: Columbia University Press, 1996.  Twitchell points out that we like to be 
advertised to and shows that advertising, frequently accused of creating artificial desire, 
only channels a craving that was already there in the first place. 
Tye,.Larry. The Father of Spin: Edward L. Bernays and The Birth of Public Relations. 
New York: Crown, 1998. Biography of the man who ‘invented’ public relations. 
Wernick, Andrew: Promotional Culture: Advertising, Ideology and Symbolic Expression. 
London: Sage, 1991. A detailed analysis of advertisements as promotional texts 
showing how its impact on cultural formation has become increasingly fundamental with 
the spread of the market into every facet of social life. 
Williamson, Judith. Decoding Advertisements: Ideology and Meaning in Advertising. 
London: Marion Boyars, 1978. A detailed examination of advertisements attractiveness 
and appeal. And a discussion of the economic and ideological functions of advertising. 
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Audience: 
Ang, Ien. Desperately Seeking The Audience. London: Routledge, 1991. Looking 
closely to American and European approaches to the TV audience, Ang gives us new 
insights into television culture, with the audience seen not as an object to be controlled, 
but as active social subjects, engaging with television in stubbornly contradictory ways. 
Ang, Ien. Living Room Wars: Rethinking Media Audiences for a Postmodern World. 
London: Routledge, 1996. Suggests that we cannot understand media audiences 
without deconstructing the category of “audience” itself as an institutional and discursive 
construct. 
Ball-Rokeach, Sandra J. and Cantor, Muriel G. (Editors). Media, Audience and Social 
Structure. London: Sage, 1986.  A sociological study of the media audience as active 
individuals who consumer media products in pursuit of their personal and social goals. 
Barwise, Patrick and Ehrenberg, Andrew. Television and its Audience. London: Sage, 
1989. The book looks at the nature of television starting from an audience perspective. 
Bower, Robert T. The Changing Television Audience in America. New York: Columbia 
University Press, 1985. Based on twenty years of research, the book looks at attitudes 
towards television. 
Buckingham, David (Editor). Reading Audiences: Young People and The Media. 
Manchester: Manchester University Press, 1993. Essays examining the diverse roles 
the different media play in the family and the peer group and the complex ways in which 
the young make sense of what they watch and read. 
Ettema, James S. and Whitney, D.Charles (Editors) Audiencemaking: How the Media 
Create the Audience. Thousand Oaks, CA: Sage, 1994. Shows how media institutions 
define their audiences and how these definitions then shape the work of the 
organizations within them. 
Fowles, Jim. Why Viewers Watch A Reappraisal of Television’s Effects (Revised 
Edition). Newbury Park, CA.: Sage, 1992. Examines why nearly every American 
regularly watches television and why viewing is beneficial. 
Goodhardt, G.J., Ehrenberg, A.S.C., and Collins, M.A. The Television Audience: 
Patterns of Viewing: An Update. London: Gower, 1987. Summarizes much of what is 
known about how people watch television. 
Jenkins, Henry. Textual Poachers: Television Fans and Participatory Culture. New York: 
Routledge, 1992. An ethnographic account of the media fan community, its interpretive 
strategies, social institutions and cultural practices, and its troubled relationships to the 
mass media and consumer capitalism. 
Lewis, Justin. The Ideological Octopus: An Exploration of Television and Its Audience. 
New York: Routledge, 1991. Lewis suggests that the medium influences us in 
unpredictable ways, depending upon what we bring to the experience of watching 
television. He employs two major qualitative studies, one of TV news and the other of 
The Cosby show. 
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Lewis, Lisa A. (Editor) The Adoring Audience: Fan Culture and Popular Media. London: 
Routledge, 1992. Essays considering the relationship between fans, stars, media texts 
and media industries. 
Lull, James. Inside Family Viewing: Ethnographic Research on Television’s Audiences. 
New York: Routledge, 1990. Working from an ethnographic perspective, Lull constructs 
a dialogue between the traditionally differing fields of quantitative and qualitative 
research in communications and cultural studies. 
Mayne, Judith. Cinema and Spectatorship. London: Routledge, 1993. Examines three 
theoretical models of spectatorship (perpetual, institutional, historical) and then applies 
them to case studies. 
McQuail, Denis. Audience Analysis. Thousand Oaks, CA:Sage, 1997. An account of the 
concept of “media audience: in terms of its history and its place in present-day media 
theory and research. 
Moores, Shaun. Interpreting Audiences: The Ethnography of Media Consumption. 
London: Sage, 1993. Author relates the advances in audience research to the practices 
and politics of cultural consumption. 
Morley, David. Television Audiences and Cultural Studies. London: Routledge, 1992. 
Examines the emergence, development and future of television audience research. 
Seiter, Ellen et al. (Editors). Remote Control: Television, Audiences & Cultural Power. 
London: Routledge, 1989. Essays investigating how viewers watch television and what 
they think about the programs they see. 

Bibliographies: 
Blum, Eleanor. Basic Books in The Mass Media (Second Edition). Chicago: University 
of Illinois Press, 1980. An annotated selected book list covering general 
communications, book publishing, broadcasting, editorial journalism, film, magazines, 
and advertising. 
Blum, Eleanor. Mass Media Bibliography: An Annotated Guide to Books and Journals 
for Research and Reference.  Chicago: University of Illinois Press, 1990. The successor 
to the 1972 and 1980 editions of Basic Books in the Mass Media has been updated to 
1987 and extensively revised and expanded. 
Cooke, Liz (Editor). Media Studies Bibliography. London: BFI, 1984. Intended primarily 
for teachers news to the field of Media Education and to complement the separate 
reading lists on film and television which are produced by the British Film Institute - 
Guide To Film Studies in secondary and Further Education and Television Studies: A 
Selected Book List. 
Geretschlaeger, Ingrid. International Annotated Bibliography on Media Education. Paris: 
UNESCO, 1987. Covering the period 1975-1985, this list draws from international 
sources in Australia, France, Great Britain, Norway, Switzerland, India, Denmark, 
Germany, Italy and the USA. 
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Soukop, Paul A. Christian Communication: A Bibligraphical Survey. New York: 
Greenwood Press, 1989. Provides an introductory guide to the study of Christian 
communication by surveying and annotating a fairly representative cross section of 
literature in all areas of communication studies. 
 

Broadcasting: 
Bates, Anthony. Broadcasting in Education: An Evaluation. London: Constable, 1984. 
An examination of the range of purposes, target groups and contexts for education 
broadcasting especially in British schools. 
Bird, Roger (Editor). Documents of Canadian Broadcasting. Ottawa: Carleton University 
Press, 1988. Canadian documents from the first mention in 1900 to the Caplan-
Sauvageau task force on broadcasting. 
Engelman, Ralph. Public Radio and Television in America: A Political History. Thousand 
Oaks, CA: Sage, 1996. Critical overview of public radio, public television and public 
access television in the 20th century. 
Head, Sydney W. and Sterling, Christopher H. Broadcasting in America: A Survey of 
Electronic Media (Fifth Edition). Boston: Houghton Mifflin, 1987. Starting with universally 
available broadcasting, the book goes on to deal with the many competing electronic 
media. 
Hilmes, Michele. Hollywood and Broadcasting: From Radio to Cable. Urbana: University 
of Illinois Press, 1990. The complex and mutually dependent relationship between film 
and television is documented from the days before network radio to the contemporary 
era of cable television. 
Hollins, Timothy. Beyond Broadcasting: Into The Cable Age. London: BFI, 1984. The 
book assesses the history, present experience and future policy of countries regarding 
cable and considers what Britain can learn from them. 
Howell,Jr., W.J. World Broadcasting in the Age of the Satellite. Norwood: Ablex, 1986. A 
study of comparative systems, policies, and issues in mass telecommunications. 
Lorimer, Rowland and Wilson, Donald (Editors). Communication Canada: Issues in 
Broadcasting and New Technologies. Toronto: Kagan and Woo, 1988. A series of 
essays exploring the implications of Canada’s communication system and some of the 
changes that may be about to occur. 
Raboy, Marc. Missed Opportunities: The Story of Canada’s Broadcasting Policy. 
Montreal & Kingston: McGill-Queen’s University Press, 1990. Covering the period from 
1928 to the present, Raboy clarifies the relationship between the evolution of Canadian 
broadcasting policy over the past sixty years and the changes in Canadian society 
during the same period. 
Skene, Wayne. Fade to Black: A Requium for the CBC. Vancouver: Douglas & 
McIntyre, 1993. The Canadian Broadcasting Corporation, once the most powerful 
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unifying element in Canada, stands on the threshold of cultural irrelevance and 
termination. The book shows the CBC as a bloated corporation reeling from crisis to 
crisis. 
 

Children: 
Bazalgette, Cary and Buckingham, David (editor).  In Front of the Children: Screen 
Entertainment and Young Audiences.  London: British Fim Institute. 1995. An anthology 
about  what children themselves choose to watch and about the production and 
marketing choices made on children’s behalf. 
Berry, Gordon L. and Asamen, Joy Keiko (Editors). Children & Television: Images in a 
Changing Sociocultural World. Newbury Park, CA, Sage, 1993. Essays which identify 
the social and cultural impact of television on the psychsocial devlopment of children in 
a multicultural world. 
Blake, Andrew. The Irresistible Rise of Harry Potter. London: Verso, 2002. Examination 
of the Harry Potter phenomenon. 
Brake, Michael. Comparative Youth Culture: The Sociology of Youth Culture and Youth 
Subcultures in America, Britain and Canada. London: Routledge, 1985. The author 
suggests that these subcultures develop in response to social problems which a group 
experiences collectively, and that the main problem affecting young people today is 
unemployment.  
Buckingham, David. After the Death of Childhood: Growing Up in The Age of Electronic 
Media. Cambridge: Polity Press, 2000. Follows real children into their street, schools, 
bedrooms and living-rooms as they try to cope with changing technologies, institutions 
and values. 
Buckingham, David. Children Talking Television: The Making of Television Literacy. 
London: The Falmer Press, 1993. Discusses children’s responses to tv programming 
and analyses the role of television in family and peer group relationships. 
Carlsson-Paige, Nancy and Levin, Diane E.. Who’s Calling the Shots? How to Respond 
Effectively to Children’s Fascination with War Play and War Toys. Philadelphia: New 
Society Publishers, 1990. Examines the positive developmental needs served by 
dramatic play and contrasts them with the unimaginative, narrow -scripted play 
encouraged by today’s merchandise-oriented children’s tv and the accompanying 
specific war-related paraphernalia offered by the toy industry. 
Davies, Maire Messenger. Fake, Fact and Fantasy: Children’s Interpretations of 
Television Reality. Mahwah, NJ: Lawrence Erlbaum, 1997. Examines children’s 
concepts of real and unreal and how they learn to make the distinction between the two. 
Also explores the idea that children are protected from the harmful effects of television 
violence by the knowledge that what they see is not real. 
Davies, Maire Messenger. Television is Good For Your Kids. London: Hilary Shipman, 
1989. The book draws on recent research and first-hand evidence from children. it 
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shows how children bring their own resources of common sense, scepticism and 
creativity to bear on television; and that their lives and imaginations can be stimulated 
and enhanced by the use of television. 
Danesi, Marcel. Cool: The Signs and Meanings of Adolescence. Toronto: University of 
Toronto, 1994. A synthesis of Danesi’s research on the semiotics of modern 
adolescence and his own interpretation of the significance and implications of teenage 
culture. 
DeGaetano, Gloria and Bander, Kathleen. Screen Smarts: A Family Guide to Media 
Literacy. Boston: Houghton,Mifflin, 1996. A book of family activities to foster critical 
thinking - has useful resource listings. 
DelVecchio, Gene. Creating Ever Cool: A Marketer’s Guide to a Kid’s Heart. Gretna: 
Pelican, 1997. A marketer explains step by step how to sell kids on any product and get 
rich. Excellent. 
Dewdney, Andrew and Lister, Martin. Youth, Culture and Photography. London: 
Macmillan Education, 1988. An introduction to photographic work with young people in 
a school and youth service setting and explores the issues raised by this sort of work. 
Dorr, Aimee. Television and Children: A Special Medium for a Special Audience. 
London: Sage, 1986. The author emphasises the child’s active role in making sense of 
television and determining its effect on him or her. 
Dyson, Anne Haas. Writing Superheroes: Contemporary Childhood, Popular Culture, 
and Classroom Literacy.  New York: Teacher’s College Press, 1997. Basic on an 
ethnographic study, the book examines how children use popular culture in both their 
peer world and in the school curriculum. 
Ekstrom, Karin M. and Tufte, Birgitte (Editors) Children, Media and Consumption: On 
the Front Edge – Yearbook 2007.  Goteborg: NORDICOM, 2007 
Gore, Tipper. Raising PG Children in an X-Rated Society. Nashville: Abingdon, 1985. 
Written for parents who want to understand how to deal with the explicit messages on tv 
that bombard their children. 
Greenfield, Patricia Marks. Mind and Media: The Effects of Television, Computers and 
Video Games. London: Fontana, 1984. The author argues that the media can contribute 
to a child’s development and that the ideal environment includes a multi-media 
approach to learning. 
Gunter, Barrie and McAleer, Jill L. Children and Television: The One Eyed Monster? 
London: Routledge, 1990. Examines how children use television, their response to it, 
and the effects it has on them, and concludes that children are far more selective and 
critical viewers than we give them credit for. 
Herz, J.C. Joystick nation: How Videogames Ate our Quarters, Won our Hearts, and 
Rewired our Minds. Boston: Little,Brown, 1997. Popular history and critique of electronic 
entertainment from the primitive to 3-D theme parks. 
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Hodge, Bob and Tripp, David. Children and Television: A Semiotic Approach.  
Cambridge: Polity Press, 1986. An analysis of the messages of television cartoons and 
an examination of how children interpret these messages. 
Jones, Gerard. Killing Monsters: Why Children NEED Fantasy and Make-Believe 
Violence. New York: Basic, 2002. Explains why action heroes and video games hold 
such enormous appeal to children and how they can help children develop in a healthy 
way. 
Kinder, Marsha. Playing With Power in Movies, Television and Video Games: From 
Muppet Babies to Teenage Mutant Ninja Turtles. Berkeley: University of California 
Press, 1991. Traces the commercial and stylistic exchanges and interconnections 
among movies. videos, video games etc to show how they position today’s youngster 
both as a passive consumer and as an interactive player. 
Kline, Stephen. Out of The Garden: Toys and Children’s Culture in the Age of TV 
Marketing.  London: Verso, 1993. Examiines the history of children’s play, culture and 
toys. profiles the rise of children’s mass media, reveals how the opportunity to reach 
children through tv was a pivotal point in developing new approaches to advertising.  
Examines how toy commercials provide a hots of sterotyped figures around which 
children can organize their imaginative experience. 
Kowalski, Robin M., Limber, Susan P., Agatston, Patirica W.. Cyber Bullying: Bullying in 
the Digital Age.   Maiden, MA: Blackwell, 2008. Examines the latest research on the 
nature and prevalence of this epidemic. 
Liebert, Robert M. and Sprafkin, Joyce. The Early Window: Effects of Television on 
Children and Youth (Third Edition). New York: Pergamon, 1988. An updated account of 
the theory and research which has a direct bearing on television and children’s 
attitudes, development and behaviour. 
Livesley, Jack and Trotz, Frank. The Penguin Guide to Children’s TV and Video. 
Toronto: Penguin, 1993. A discussion of children’s television from Saturday morning to 
prime time as well as reviews of over 400 tv shows and videos for children. 
Luke, Carmen. Television and Your Child: A Guide For Concerned Parents. Toronto: 
Kagan and Woo, 1988. A practical guide for parents on how to teach children to watch 
television. 
McDonell, Kathleen. Honey, We Lost the Kids: Re-thinking childhood in the multimedia 
age. Toronto: Second Story Press, 2001. A straight talking approach to understanding 
the challenges of parenting in this multimedia age. 
McDonnell, Kathleen. Kid Culture: Children & Adults & Popular Culture. Toronto: 
Second Story Press, 1994. Examines why pop culture is an irresistable lure to kids and 
at the same time an adhesive which binds them together in a subculture of their own. 
Meyer, Manfred (Editor). Children and the Formal Features of Television. Munich: 
K.G.Saur, 1983. A series of essays on some aspects of research into the field of 
television and children. 
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Miller, G.Wayne. Toy Wars: The Epic struggle Between G.I.Joe, Barbie, and the 
Companies that Make Them. New York: Random House, 1998.  
Minow, Newton N. and Lamay, Craig L. Abandoned in the Wasteland: Children, 
Television and the First Amendment. New York: Hill and Wang, 1995. Broadcasters are 
required by law to serve the public interest. The First Amendment can be used on 
behlaf of children to help make television a force that will nuture and not harm them. 
Mitchell, Claudia and Reid-Walsh, Jacqueline. Researching Children’s Popular Culture: 
The Cultural Spaces of Childhood.  London: Routledge, 2003. Argues for the 
importance of studying childrens’s culture. 
Levitas, Mitchel. The New York Times' Guide to the Best Chldren's Videos. New York, 
Pocket Book, 1999. 
Murray, John P. and Salomon, Gavriel (Editors). The Future of Children’s Television: 
Results of the Markle Foundation/Boys Town Conference.  Boys Town: Boys Town 
Press, 1984. The papers examine what are the factors which will influence future 
programming and what can be the result of proper programming trends. 
Palmer, Edward L. Television and America’s Children: A Crisis of Neglect. New York: 
Oxford University Press, 1988. The author focuses on the role of government, 
commercial television and public television in a search for a solution to the problem of 
American children’s tv programming. 
Neuman, Susan B. Literacy in The Television Age: The Myth of the TV Age. Norwood, 
NJ: Ablex, 1991. A review and synthesis of the major studies on how television 
influences children as well as a discussion of a new series of studies which analyze the 
relationship between media and literacy using both quantitative and qualitative 
measures. 
Paley, Vivian Gussin. Boys & Girls: Superheroes in the Doll Corner. Chicago: University 
of Chicago Press, 1984.  An exploration of the way kindregarten children play and 
fantasize. 
Palmer, Patricia. The Lively Audience: A Study of Children Around The TV Set. Sydney: 
Allen and Unwin, 1986. The book reveals how children interact with television, how they 
incorporate it into their lives, and how television means very different things to different 
children. 
Provenzo, Eugene F, Jr.. Video Kids: Making Sense Of Nintendo.Cambridge: Harvard 
University Press, 1991. The author argues that from a social and cultural point of view, 
video games reflect and pass on the particular values of mainstream culture. 
Rosengren, Karl Erik and Windahl, Sven. Media Matter: TV Use in Childhood and 
Adolescence. Norwood, NJ: Ablex, 1989. This book is the outcome of a decade’s 
studies by a Swedish research group concentrating its efforts on the media use of 
children and adolescents, its causes and consequences. 
Rushkoff, Douglas. Playing the Future: How Kids Culture Can Teach us to Thrive in an 
Age of Chaos. New York: HarperCollins, 1996. The author explains how the trappings of 



 
 

 13 

kids’ lives are preparing them for the future, a discontinuous realm where surprise is the 
only constant and information pours in from innumerable sources. He shows how we 
can alter out own work habits and worldviews to incorporate this in our own lives. 
Schneider, Cy. Children’s Television: The Art, The Business, and How It Works. 
Lincolnwood: NTC Business Books, 1989. A guide for professional marketeers that 
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State University Press, 1988. A critical assessment of the modern press in Denmark, 
Finland, Iceland, Norway and Sweden - the first countries in the modern world to 
establish freedom of the press and to provide a model of the free press to the western 
world. 
Prichard, Peter S. The Making of McPaper: The Inside Story of USA Today.  New York: 
St. Martin’s Press, 1987.  The story of USA Today, America’s number one daily paper 
with 6.3 million readers. 
Read, Donald. The Power of News: The History of Reuters. Oxford: Oxford University 
Press, 1992. Traces the history of the international news agency from its founding in 
1851 to 1989. 
Schlesinger, Philip. Putting Reality Together: BBC News (Reissue).  London: Methuen, 
1987. The book examines the ways in which the daily news is put together and 
examines such basic questions as impartiality 
and stereotyping. 
Smith, Anthony. Goodbye Gutenberg. Toronto: Oxford University Press, 1980. Analysis 
of recent changes in the print medium with emphasis on newspapers. Discusses the 
impact of the electronic media that resulted in changes in format and design. 
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Solomon, Norman and Cohen, Jeff. Wizards of Media Oz: Behind the Curtain of 
Mainstream News. Monroe,Maine: Common Courage Press, 1997. A collection of 
columns which originally appeared in Extra. 
Soothill, Keith and Walby, Sylvia. Sex Crimes in The News. London: Routledge, 1991. 
An analysis of sex crime reporting in the press set within a broader context of concerns 
about the relationship between the media, the individual, and the state. 
Stephens, Mitchell. A History of the News: From Drum to Satellite. New York: Viking, 
1988. The book introduces the history not just of journalism but of news.  
Stewart, Walter. Canadian Newspapers: The Inside Story. Edmonton: Hurtig, 1980. A 
critique of Canadian newspapers that has much useful inside information. 
Strentz, Herbert. New Reporters and News Sources: Accomplices in Shaping and 
Misshaping the News (Second Edition). Ames: Iowa State University Press, 1989. 
Focuses on what happens before a news story is written and considers the roles and 
responsibilities of reporters and sources in serving the news audience. 
Vipond, Mary. The Mass Media In Canada. Toronto: James Lorimer, 1989. 
Concentrates on daily papers, general interest magazines, movies, radio and television 
from their beginnings in Canada. Also deals with the attempts of the government to 
make the media serve national goals. 
Walker, Tony, Golden, David and Fox, Brian. Behind The Headlines: A Toronto Star 
Media Literacy Program. Toronto: The Toronto Star, 1991. A program designed to meet 
the needs of teachers and students in English, History, Business, Marketing, and Media 
Studies from middle school through to grade 12. The loose-leaf book is divided into 8 
sections, each of which functions as a self-contained unit about various aspects of 
producing a newspaper. There are questions and activities for each section. 
Walter, Lynne Masel et al. (Editors). Bad Tidings: Communication and Catastrophe. 
Hillsdale: Lawrence Erlbaum Associates, 1989. A collection of research about the mass 
media and their role in disasters. 
Wanniski, Jude. The 1987 Media Guide: A Critical Review of the Media.  New York: 
Harper and Row, 1986. Rates the best news stories, reporters, columnists, periodicals 
and major press events of 1986. 
Winter, James. Common Cents: Media Portrayal of the Gulf War and Other Events. 
Montreal: Black Rose Books, 1992. Demonstrates how the media uses its power to 
reinforce neo-conservative views, with devastating ramifications for discourse in society 
and democracy itself. 
Zwicker, Barrie and MacDonald, Dick (Editors). The News: Inside Canadian Media. 
Ottawa: Deneau, 1980. An anthology of articles from CONTENT, Canada’s national 
news media magazine. 
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Politics: 
Atkinson, Max. Our Masters’ Voices: The Language and Body Language of Politics. 
London: Methuen, 1984. A review of how politicians use media to attempt to win our 
hearts and minds and votes. 
Brownstein, Ronald. The Power and The Glitter: The Hollywood-Washington 
Connection. New York: Pantheon, 1990. Explores the intimate connections between 
Hollywwod and Washington that have radically transformed American political culture. 
Chilton, Paul. Orwellian Language and The Media. London: Pluto Press, 1989. An 
analyses of the ideas of Orwell, Habermas, Chomsky and others to show how verbal 
messages transmitted by the media during and after the Falklands war expose the use 
of language as a political tool. 
Chomsky, Noam. Deterring Democracy. London: Verso, 1991. Chomsky argues that the 
control of public opinion in the industrial democracies is achieved through a series of 
elaborate mechanisms designed to maintain the appearance of democratic freedom 
while restricting actual political choice. 
Chomsky, Noam. Necessary Illusions: Thought Control in Democratic Societies. 
Montreal: CBC Enterprises, 1989. An inquiry into the nature of the media and the role of 
intellectuals in a democratic political situation. 
Comber, Mary Anne and Mayne, Robert S. The Newsmongers: How The Media Distort 
the Political News. Toronto: McLelland and Stewart, 1986. The book examines the role 
of the media in the 1984 federal election campaign and shows how newspapers, radio 
and television reported, packaged and influenced the news. 
Dennis, Everette E., Gerbner, George, and Zassoursky, Yassen N. (Editors). Beyond 
The Cold War: Soviet and American Media Images. Newbury Park, California: Sage, 
1991. Research papers and essays commissioned for a 1989 Moscow Conference and 
presented by American, Russian and Chinese scholars on the topic of mutual images 
and their connection to the end of the Cold War. 
Denton, Jr. Robert E. The Primetime Presidency of Ronald Reagan: The Era of 
Television Presidency. New York: Praeger, 1988. A study of Reagan’s use of the media 
to define and perpetuate his public persona. 
Diamond, Edwin and Bates, Stephen. The Spot: The Rise of Political Advertising on 
Television. Cambridge: MIT Press, 1984.  An examination of the major persuasive 
techniques and visual styles of political campaigns from Eisenhower to Reagan. 
Downing, John D.H. (Editor). Film and Politics in The Third World. New York: 
Autonomedia, 1987. essays from leading national cinemas all over the Third World. 
Entman, Robert M. Democracy Without Citizens: Media and The Decay of American 
Politics. New York: Oxford University Press, 1989.  A discussion of the role and 
limitations of the press in advancing the democratic agenda. 
Ewen, Stuart. PR! A Social History of Spin. New York: Basic, 1996. Uncovers the 
intellectual roots of corporate public relations in classic theories of public opinions. 
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Fox, Elizabeth (Editor). Media and Politics in Latin America: The Struggle for 
Democracy. London: Sage, 1988. The book focuses on the different force which have 
forged the modern mass media in Latin America. 
Hartley, John. The Politics of Pictures: The Creation of the Public in the Age of Popular 
Media. London: Routledge, 1992. An investigation of popular media reality, showing 
how pictures and texts are powerful politcal forces in their own right. 
Hazen, Don and Winokur, Julie (eds) We The Media: A Citizens’ Guide to Fighting for 
Media Democracy. New York: New Press, 1997. Over 100 leading journalists, critics, 
and experts examine the media inour lives and offer ways to deal with it and 
alternatives. 
Hellweg, Susan A. et al. Televised Political Debates: Advocay in Contemporary 
America. New York: Praeger, 1992.  Argues that television has altered the very nature 
of presidential debates in a profound fashion. 
Hollingsworth, Mark. The Press and Political Dissent: A Question of Censorship. 
London: Pluto, 1986.  The book looks at the way the British press has branded as 
treachery every view which differs from its own. 
Iyengar, Shanto and Reeves, Richard (ed.) Do the Media Govern? Politicians, Voters 
and Reporters in America. Thousand Oaks, CA: sage, 1997. Political consultants, 
journalists, and social scientists examine the media and politics. 
Jamieson, Kathleen Hall. Packaging the Presidency: A History and Criticism of 
Presidential Campaign Advertising. New York: Oxford University Press, 1984.  A study 
of the presidential campaigns from 1952 to 1980 which ties political advertising to other 
televised events such as news, conventions and debates. 
Kern, Montague. 30-Second Politics: Political Advertising in the Eighties. New York: 
Praeger, 1989. In this age of the media campaign where television is the preferred 
source of candidate information, the author offers a scrutiny of political advertisements 
from 1972 to 1989. 
Lang, Gladys Engel and Lang, Kurt. Politics and Television: Reviewed. London: Sage, 
1984. Examination of how television by shaping public images of politics and 
personalities has influenced the nature and course of political life. 
Levine, Allan. Scrum Wars: The Prime Ministers and the Media. Toronto: Dundurn, 
1993. An analytical and anecdotal look at the relationship between Canadian Prime 
Ministers and the media. 
Maltese, John Anthony. Spin Control: The White House Office of Communications and 
the Management of Presidential News. Chapel Hill, NC: North Carolina University 
Press, 1992. Chronicles the development of the White House Office of Communications 
and its pivotal role in molding our perception of the modern presidency.  
McQuail, Denis and Siune, Karen (Editors). New Media Politics: Comparative 
Perspectives in Western Europe. A comparative assessment of the social, cultural and 
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economic implications of the communications revolution in Western Europe in the 
1980’s. 
Michelson, Sig. From Whistle Stop to Sound Bite: Four Decades of Politics and 
Television. New York: Praeger, 1989. A television journalist and executive places the 
origins of television’s relationships with politics and politicians under close scrutiny to 
assess the merits and weaknesses of the present system and to analyze proposed 
remedial measures. 
Mickiewicz, Ellen. Split Signals: Television and Politics in The Soviet Union. New York: 
Oxford University Press, 1989. A comparison of over 100 hours of both Soviet and 
American television. Also discusses the changes in Soviet programming due to 
glasnost. 
Negrine, Ralph. Politics and the Mass Media In Britain. London: Routledge, 1989. An 
examination of the role of mass communications in politics at all levels in Britain. 
Nimmo, Dan and Combs, James E. The Political Pundits. Discusses the role of political 
analysts and shows how they have replaced serious ciutizen debate with discussion 
guided by show-business values. 
Patterson,  Thomas E. Out of Order.  New York: Random House, 1994. An investigation 
of the way in which the new’s media has dominated America’s political process. 
Raboy, Marc. Movements and Messages: Media and Radical Politics in Quebec. 
Toronto: Between the Lines, 1984. A study of the attempt by social and political 
movements to shape their own communication strategies in opposition to the power of 
the state and mainstream media. 
Rosenstiel, Tom. Strange Bedfellows: How Television and The Presidential Candidates 
Changed American Politics 1992. New York: Hyperion, 1993. How the leading tv 
networks covered the 1992 election and the resultant use by the candidates of popular 
tv shows instead of the news. 
Ryan, Michael and Kellner, Douglas. Camera Politica: The Politics and Ideology of 
Contemporary Hollywood Film. Bloomington: Indiana University Press, 1988.  Traces 
the major transitions in American society from the period of the New Left to that of the 
New Right and states that Hollywood film undermined liberalism and led to the rise of 
conservatism. 
Schlesinger, Philip. Media, State and Nation: Politcal Violence and Collective Identities. 
London: Sage, 1991. Demonstrates the complexity of political communication and its 
part in the way in which states construct their enemies, both internal and external. 
Weaver, David H. et al. Media Agenda-Setting in A Presidential Election: Issues, 
Images, and Interest. New York: Praeger, 1981. A year long study of the 1976 American 
Presidential election. 
Wood, Robin. Hollywood From Vietnam to Reagan. New York: Columbia University 
Press, 1986. A radical political viewpoint of the changes in American film from the 
1970’s to the 1980’s. 
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Popular Culture: 
Adorno, Theodor W.. The Culture Industry. London: Routledge, 1991. Collection of 
Adorno’s essential essays on the cultural industry. 
Angus, Ian and Jhally, Sut (Editors). Cultural Politics in Contemporary America.  New 
York: Routledge, 1989. Lays out the complex ways in which American media and 
American culture are powerfully interlocked. 
Bakan, Joel. The Corporation: The Pathological Pursuit of Profit and Power. Toronto: 
Penguin, 2004. Accompanying guide to the film of the same name. 
Barnard, Robert, Cosgrave, Dave, and Welsh, Jennifer. Chips & Pop: Decoding the 
Nexus Generation. Toronto: Malcolm Lester, 1998. A series of codes and conducts to 
help us understand the Nexus Generation – Canadians born between the early 1960’s 
and the late 1970’s. 
Bayley, Stephen. Sex, Drink and Fast Cars: The Creation and Consumption of Images. 
London: Faber and Faber, 1986.  Explores the meaning of cars and looks at the ways 
these meaning are exploited by advertisers and marketeers. 
Bennett, Tony (Editor). Popular Fiction: Technology, Ideology, Production, Reading. 
London: Routledge, 1990. Key essays on literary, filmic and televisual forms of popular 
fiction which survey the main genres and outline the debates and cultural questions 
which this analysis raises. 
Berger, Arthus Asa. Cultural Criticism: A Primer of Key Concepts. Thousand Oaks, Ca.: 
Sage, 1995. In accessible language, Berger explains the key theorists, concepts and 
subject areas of popular culture. 
Berger, Arthur Asa. Popular Culture Genres: Theories and Texts. Newbury Park, CA.: 
Sage, 1992. This book brings together all of the major theories relating to the nature 
and structure of the popular culture genre. 
Bewes, Timothy. Cynicism and Postmodernity. New York: Verso, 1997. A critical 
assessment of the cynicism of modern times. 
Brantlinger, Patrick. Crusoe’s Footprints: Cultural Studies in Britain and America. New 
York: Routledge, 1990. An introduction to the field of cultural studies which charts its 
development in Britain and America. 
Buhle, Paul (Editor). Popular Culture in America. Minneapolis: University of Minnesota 
Press, 1987. A collection of essays from the journal Cultural Correspondence (1975-83) 
dealing with pulp fiction, radio and tv, music and comic strips. 
Burgess, Jacquelin and Gold, John R. (Editors). Geography, The Media and Popular 
Culture. New York: St. Martin’s Press, 1985. In this book British and North American 
geographers present original viewpoints on the media. 
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Carroll, Noel. The Philosophy of Horror or Paradoxes of the Heart. New York: 
Routledge, 1990. A look at the aesthetics of horror discussing the nature and narrative 
structure of the genre, dealing with horror as a transmedia phenomenon. 
Collins, Richard et al (Editors). Media, Culture and Society: A Critical Reader.  London: 
Sage, 1986. A selection of essays from Media, Culture and Society - 1979 to 1985. 
De Kerckhove, Derrick. The Skin of Culture: Investigating the New Electronic Reality. 
Toronto: Somerville, 1995. Essays on the effects of the media on our physical bodies, 
our intelligence, the functions of money and politics. 
De La Garde, Roger et al. Small Nations: Big Neighbours: Debmark and 
Quebec/Canada Compare Notes on American Popular Culture.  London: John Libbey, 
1994. Insists on giving the impression that Quebec is a nation in its own right - separate 
from Canada. 
Dorland, Michael (Editor). The Cultural Industries in Canada. Toronto: Lorimer, 1996. 14 
contributors take a thought-provoking look at the print, sound and image inudstries. 
Dyer, Richard. Stars. London, BFI, 1986. Brings together all the various critical and 
theoretical approaches that have constructed stardom. 
Ekstrom, Reynolds R. Access Guide to Pop Culture. New Rochelle, NY: Don Bosco 
Multimedia, 1989. Information and critical commentaries on pop culture from a Christian 
perspective. 
Enrico, Roger. The Other Guy Blinked: How Pepsi Won the Cola Wars. Toronto: 
Bantam, 1986. The President of Pepsi gives his version of the cola wars. 
Ewan, Stuart. All Consuming Images: The Politics of Style in Contemporary Culture. 
New York: Basic Books, 1988. Ewan makes a compelling argument that the “style 
industry” is no mere decorative device but a vital mechanism for the transmission of 
social, economic and political power. He demonstrates how the images we consume 
end up consuming us. 
Fetterman, David M. Ethnography: Step By Step.  Newbury Park, CA.: Sage, 1990. 
Ethnography is the art and science of describing a group or culture. The task is much 
like an investigative reporter except the reporter seeks the unusual, the ethnographer 
the routine. Ethnography can be applied to popular culture and this books very carefully 
explains the basic points of this science. 
Finlayson, Iain. Denim: An American Legend. New York: SImon and Schuster, 1990. A 
record of the changing face of denim on the street, the screen, and in advertisement 
which examines the changing social and cultural implications of wearing blue jeans. 
Fishburn, Katherine. Women in Popular Culture: A Reference Guide. New York: 
Greenwood, 1982. A good overview on the topic which will help teachers and students 
in independent study projects. 
Fishwick, Marshall (Editor). Ronald Revisited: The World of Ronald McDonald. Bowling 
Green: Bowling Green University Popular Press, 1983. A look at the world of 
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McDonald’s as regards such topics as drive-ins, interior deign, psychology, fast food 
happiness and architecture and people’s habits. 
Fiske, John. Media Matters: Everyday Culture and Political Change. Minneapolis,MN: 
University of Minnesota Press, 1994. Using examples of Murphy Brown, O.J. Simpson, 
Anita Hill, Rodney King and others, Fiske examines how people engaged in struggles 
over race, class, and gender have both been exploited and exploit the media. 
Fiske, John. Power Plays Power Works. London: Verso, 1993. Fiske argues that the 
consensus model has oulived its usefullness for everyone except those in control. He 
develops a theory of localizing powers to defend against the thrust of top-down power. 
Fiske, John. Reading The Popular. Boston: Unwin Hyman, 1989. An analysis of popular 
“texts” (shopping malls, popular music, television) which reveals both their explicit and 
implicit (and often opposite) meanings and uses, and the social and political dynamics 
they reflect. 
Fiske, John. Understanding Popular Culture.  Boston: Unwin Hyman, 1989. 
Presentation of a radically different theory of what it means for culture to be popular: 
that is, literally, of the people. It is not imposed on them, it is created by them, and its 
pleasures and meanings reflect popular tastes and concerns. 
Fiske, John, Hodge, Bob and Turner, Graeme. Myths of Oz: Reading Australian Popular 
Culture. Boston: Allen and Unwin, 1987. The book examines and extends our 
understanding of Australian popular culture. 
Fjellman, Stephen M. Vinyl Leaves: Walt Disney World and America. Boulder,CO: 
Westview, 1992. Analysis of each ride and show at Walt Disney World showing how 
Disney puts visitors into stories  in which pieces of American and world culture become 
ideological tokens in arguments in favour of commodification. 
Frank, Lisa and Smith, Paul (Editors). Madonnarama: Essays on Sex and Popular 
Culture. Pittsburgh, PA: Cleis Press, 1993. Essays by critics, activists, and artists offer 
new assessments of the Madonna phenomenon in American Culture. 
Gamson, Jushua. Claims to Fame: Celebrity in Contempoarary America. Berkeley: 
University of California Press, 1994. From PEOPLE magazine to publicits office to tours 
of stars’ homes to discussion with celebrity watches, the author investigates all. 
Garber, Marjorie.Symptoms of Culture. New York: Routledge, 1998. Examination of the 
symptoms of culture that underlie our modern life –gender, sexuality, authority. 
Geist, C.D. (Editor). The Popular Culture Reader (Third Edition). Bowling Green: 
Popular Press, 1983. An ideal introduction to the field and essential reading. Contains 
twenty seven essays on popular culture topics from Barbie Dolls to the Superbowl. 
Giroux, Henry. Disturbing Pleasures: Learning Popular Culture. New York: Routledge, 
1994. Demonstrates how his well know theories of education, critical pedagogy and 
popular culture can be put to use in the classroom and other cultural settings. 
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Giroux, Henry et al. Popular Culture and Everyday Life. Toronto: OISE Press, 1989. 
Links the importance and implications of popular culture to pedagogical practice. It 
shows how cultural forms such as Hollywood films, pop music, soap operas and 
televangelism are organized by gender, age, class, race and ethnicity. A middle ground 
between uncritical celebration and outright condemnation of popular culture. 
Giroux, Henry and McLaren, Peter (Editors). Between Borders: Pedagogy and the 
Politics of Cultural Studies. New York: Routledge, 1994. Essays mapping the 
intersection of cultural studies and education.  
Gitlin, Todd. Media Unlimited. How The Torrent of Images and Soundds Ovewhelms 
Our Lives. New York: Metropolitan, 2001. Looks at how our newly ramified systems, 
computers and media, are transfiguring our accepted sense of the world. 
Gitlin, Todd. The Twilight of Common Dreams: Why America is Wracked By Culture 
Wars.  New York: Henry Holt, 1995. Takes on all the culture warriors - multiculturalists 
and their critics - and reveals how their feuding is dismantling the possibility of a US 
society built on common aspirations. 
 
Grant, Peter S. and Wood, Chris. Blockbusters and Trade Wars: Popular Culture in a 
Globalized World.  Investigates where and how cultural products are cerated and why 
they are so different from other manufactured goods. Vancouver: Douglas & McIntyre, 
2004. 
Grossberg, Lawrence. Dancing in Spite of Myself: Essays on Popular Culture. London: 
Duke University Press, 1997. Collection of essays over the past twenty years.  
Gumpert, Gary. Talking Tombstones and Other Tales of The Media Age. New York: 
Oxford University Press,1987. Examines how the media has altered, redefined, 
deemphasized, and reinforced our society’s values and beliefs. 
Gurevitch, Michael et al. (Editors). Culture, Society and The Media. London: Methuen, 
1982. The book deals with questions regarding the power of the media as well as 
liberal and Marxist approaches to analyzing the media. 
Halpern, Jake. Fame Junkies: The Hidden Truth Behind America’s Favorite Addiction. 
Boston: Houton Mifflin, 2007. 
Haut, Woody. Pulp Culture & The Cold War. London: Serpent’s Tail, 1995. Traces the 
classic texts of American hardboiled crime fiction and the era from which they came. 
Hebdige, Dick. Hiding in the Light: On Images and Things. New York: Routledge, 1988. 
A series of essays examining the creation and consumption of objects and images - 
fashion, cartoons, the Band aid campaign, Pop Art, pop music videos. 
Hewison, Robert. In Anger: Culture in the Cold War 1945 - 60. London: Methuen, 1988. 
 The revised edition focuses on the post-war years when the cultural climate was 
governed by the Cold War and by the economic difficulties faced by Britain, difficulties 
which were profoundly influential in shaping British culture. 
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Hiassen, Carl. Team Rodent. New York: Ballantine, 1998. Postulates that Disney 
wanted American to reflect Disney’s values, not the other way round. 
Hibbs, Thomas. Shows About Nothing: Nihilism in Popular Culture from The Exorcist to 
Seinfeld. Dallas: Spence, 1999. Demonic anti-heroes and seductive comic evil of 
popular culture are not weapons in a cultural assault but reactions to the apathy and 
conformity of American life. 
Hirschman, Elizabeth: Heroes, Monsters & Messiahs: Movies and Television Shows as 
The Mythology of American Culture. Kansas City: Andrews McMeel, 2000 
Jenkins, Henry. Fans, Bloggers and Gamers: Exploring Participatory Culture. New York: 
New York Univesrity Press, 2006.  A study of issues in Fan Studies. 
Johnson, Richard A. American Fads: 40 Crazes That Swept The Nation. New York: 
Beech Tree Books, 1985. Swallowing goldfish, hula hoops, streaking, tie-dying, pet 
rocks, cabbage patch dolls - are some of the fads explored in this intriguing but 
somewhat uncritical examination. 
Keen, Sam. Faces of the Enemy: Reflections of the Hostile Imagination. San Francisco: 
Harper and Row, 1988. An analysis of propaganda posters, biased cartoons, and 
distorted images served up in print and on screen. 
Kellner, Douglas. Media Culture: Cultural Studies, Identity and Politics Between the 
Modern and the Postmodern. London: Routledge,  1995. A mixture of theory and textual 
readings which demonstrates what it means to do cultural studies. 
Kingwell, Mark. Dreams of Milenium: Report from a Culture on the Brink. Toronto: 
Viking, 1996. Examines cultural phenomenon - including the internet - that foster 
millenial anxiety and link us to other apocolyptic periods in history. 
Kowinski, William Severini. The Malling of America: An Inside Look at The Great 
Consumer Paradise. New York: William Morrow & Company, 1985. (NB: Out of print). A 
most thorough analysis making important connections between our experience of 
television and the shopping mall environment. 
Kowinski, William Severini. The Malling of America: Travels in the United States of 
Shopping. (2nd Edition) New York:Xlibris Corporation, 2002,  A most thorough analysis 
making important connections between our experience of television and the shopping 
mall environment somewhat revised with extended intro and end notes. 
Lazere, Donald. American Media and Mass Culture: Left Perspectives. Berekeley: 
University of California Press, 1987. Forty essays from prominent Marxist, feminists and 
other leftist critics of American mass culture. 
Lipsitz, George. Time Passaged: Collective Memory and American Popular Culture. 
Minneapolis: University of Minnesota Press, 1989. Studying the period from World War 
II till the present, the author explores television, rock music, films, novels and the Mardi 
Gras. 



 
 

 57 

Lord, M.G. Forever Barbie: The Unauthorized Biography of a Real Doll. New York: 
Avon, 1995.  The story of Barbie from the rip off by Mattel from a German porn doll to 
the present day. 
Lure, Alison. The Language of Clothes. New York: Vintage, 1983. Examines an 
important dimension in popular culture that is central to the lives of young people and an 
integral part of our mediated images. 
Lusted, David (Editor). Raymond Williams: Film TV Culture. London: BFI, 1989. Essays 
by a generation of media people who were influenced by the writings of Raymond 
Williams. 
McRobbie, Angela (Editor). Zoot Suite and Second-Hand Dresses: An Anthology of 
Fashion and Music. Boston: Unwin Hyman, 1988. Popular culture essays looking at 
phenomena from consumerism to stardom to the politics of the body, taking into 
account issues of race and gender. 
Medved, Michael. Hollywood Vs. America: Popular Culture and The War on Traditional 
Values. New York: HarperCollins, 1992. Medved asserts that Hollywood ignores and 
assaults the values of ordinary American families, pursuing a self-destructive and 
alienated ideological agenda that is harmful to the nation at large and to the industry’s 
own interests. 
Miller, Mark Crispin. The Bush Dyslexicon: Observations on A National Disorder. New 
York: Norton, 2001. The most comprehensive collection of Bushisms to date. 
Mitroff, Ian and Bennis, Warren. The Unreality Industry: The Deliberate Manufacturing 
of Falsehood and What It Is Doing To Our Lives. Birch Lane Press Book, 1989. The 
premise of the book is the invention and selling of unreality on a gigantic scale. At times 
somewhat paranoid, it is still provocative and disturbing. 
Modleski, Tania (Editor). Studies in Entertainment: Critical approaches to Mass Culture. 
Bloomington: Indiana University Press, 1986. Essays which explore various forms of 
contemporary mass art and culture from popular music to slasher films. 
Mukerji, Chandra and Schudson, Michael (Editors). Rethinking Popular Culture: 
Contemporary Perspectives in Cultural Studies. Berkeley: University of California Press, 
1991. Essays drawing upon recent developments in cultural theory and new methods of 
critical analysis. Topics include American food taboos, why women read romance 
novels, how men’s dress suits reinforce class hierarchies. 
Oliver, Thomas. The Real Coke, The Real Story. New York: Random House, 1986. 
History of Coke which centers around the decision to change the taste of Coke and 
what followed. 
Petracca, Michael F. and Sorapure, Madeleine (editors). Common Culture: Reading and 
Writing about American Popular Culture.  Englewood Cliffs, NJ: Prentice Hall, 1995. An 
excellent reader - complete with questions - on most topics of popular culture. 
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Pevere, Geoff and Dymond, Greig. Mondo Canuck: A Canadian Pop Culture Odyssey. 
Scarborough: Prentice Hall, 1996. Explores Canada through the mass entertainment it 
generates. 
Popcorn, Faith. The Popcorn Report: Faith Popcorn on The Future of Your Company, 
Your World, Your Life. New York: Doubleday Currency, 1991. Popcorn, a marketer and 
trend forecaster, reports on what we’ll buy, where we’ll work, how we’ll live, and what 
we’ll think in the 1990’s. 
Powe, B.W.. The Solitary Outlaw. Toronto: Lester and Orpen Dennys, 1987.  With mass 
culture the dominant force of the last half of the twentieth century, the author believes 
that the “literate” man, exiled from the mainstream of society can only be the critic of his 
surroundings. 
Punter, David (Editor). Introduction to Contemporary Cultural Studies. New York: 
Longman, 1986.  Series of essays dealing with Frameworks, Methodologies, Topics and 
New Directions of Cultural Studies. 
Raphael, Ray: The Men From The Boys: Rites of Passage in Male America. Lincoln: 
University of Nebraska Press, 1988. This is the first study of contemporary simulations 
of classical male initiations and is based on a hundred interviews the author did with 
American males. 
Real, Michael. Exploring Media Culture: A Guide. Thousand Oaks, CA: Sage, 1996. 
Exploration of contemporary mass media and popular culture meant as a college text 
but excellent for all readers. 
Real, Michael. Super Media: A Cultural Studies Approach. London: Sage, 1989. An 
introduction and illustration of the newly emerging cultural studies approach to 
understanding the media in society. 
Riordan, Jim (Editor). Soviet Youth Culture. Bloomington: Indiana University Press, 
1989. Essay on contemporary Soviet youth culture - rock community, young artists and 
youth organizations (official and unofficial), delinquents and deviants, problems of youth 
in the countryside an the political socialization of schoolchildren. 
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Koch, Eric. Inside Seven Days: The Show That Shook the Nation. Toronto: Prentice-
Hall, 1986. A study of The Hour Has Seven Days - the Canadian tv show that for two 
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Lowry, Brian. The Truth is Out There: The Official Guide to the X-Files. New York: 
HarperPrism, 1995. The official documenting of this highly successful program. 
Meisler, Andy. The End and The Beginning: The Official Guide to the X-Files - Volume 
5. New York: Harper Collins, 2000 
Moore, Michael and Glynn, Kathleen. Adventures in a TV Nation. New York: 
Harper/Collins, 1998. Analysis of this quirky newsmagazine show. 
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Pinsky, Mark I. The Gospel According to the Simpson’s: The Spiritual Life of the World’s 
Most Animated Family.  Louisville, KT: Westminster John Knox Press, 2001. discusses 
the theological relevance of the show. [NB: Study Guide also as a separate book.] 
Pourroy, Janine. Behind the Scenes at ER. New York: Ballantine, 1995. Interviwes, 
photos, tours, special effects, plots - all discussed in this book. 
Pullan, Robert. Four Corners: Twenty Five Years. Sydney: ABC Enterprises, 1986. A 
study of the ABC program which weekly looks at events which have been or become 
the preoccupations of Australian society. 
Riess, Jana. What Would Buffy Do? : The Vampire Slayer as Spiritual Guide. Explores 
the spiritual, religious and mythological ideas found in Buffy The Vampire Slayer. San 
Francisco: Jossey Bass, 2004. 
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in Sunnydale.  Chicago: Open Court, 2003. Series of essays. 
Stafford, Nikki. Bite Me!: An Unofficial Guide to The World of Buffy the Vampire Slayer. 
Toronto: ECW, 2002.  
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Books, 2003. 
Thomas, Dave. SCTC: Behind the Scenes. Toronto: McLelland and Stewart, 1996. A 
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FILES, THE A-TEAM, THE GREATEST AMERICAN HERO, and PRIVATE EYE. 
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Oxford University Press, 1989. A detailed history of TV medical series that includes an 
analysis of changing public perceptions of doctors and medicine, and a commentary on 
how medical drams have exploited and even shaped these perceptions. 
Weisbrot, Robert. Xena, Warrior Princess: The Official Guide to the Xenaverse.  New 
York: Doubleday, 1998. 
White, Matthew and Ali, Jaffer. The Official Prisoner Companion. New York: Warner 
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television for 17 episodes in 1966. 
Wilcox, Rhonda V and Lavery, David (Editors). Fighting the Forces: What’s At Stake in 
Buddy the Vampire Slayer.  Lanham, MD: Rowan and Littlefield. 2002. Series of essays 
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Yeffeth, Glenn (Editor) Five Seasons of Angel: Science Fiction and Fantasy Writers 
Discuss Their Favorite Vampire.  Dallas: Benbella, 2004. 
Yeffeth, Glenn (Editor). Seven Seasons of Buffy: Science Fiction and Fantasy Writers 
Discuss Their Favorite Television Show. Dallas: Benbella, 2003. Collection on fun, 
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Television - News: 
 
Anderson, Bonnie M. News Flash: Journalism, Infotainment, and the Bottom-Line 
Business of Broadcast News.  San Francisco: Jossey Bass, 2004. 
 
Bain, George. Gotcha! How The Media Distort the News. Toronto: Key Porter Books, 
1994.  Concrete examples of instances in which the media have served the Canadian 
public badly by yielding to political bias, ingrained negativity and intellectual laziness. 
Buckingham, David. The Making of Citizens: Young People, News and Politics. London: 
Routledge, 2000.  The author links clear argument to empirical study in tracing the 
relationship between television and young citizenship. 
CBS News. What We Saw: The Events of September 11, 2001 – In Words, Pictures 
and Video.  New York: Simon and Shuster, 2002.  
Donovan, Robert J. and Scherer, Ray. Unsilent Revolution: Television News and 
American Public Life. Cambridge: Cambridge University Press, 1992. Spanning four 
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life most affected by television news. 
Goldberg, Bernard. Bias: A CBS Insider Exposes How the Media Distort the News. 
Washington: Regnery, 2001. 
Henningham, John. Looking At Television News. Sydney: Longman Cheshire, 1988. A 
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Joyce, Ed. Prime Times, Bad Times. New York: Anchor, 1989. An insider’s account of 
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corporation. 
Gans, Herbert J. Deciding What’s News: A Study of CBS Evening News, NBC Nightly 
News, Newsweek and Time. New York: Random House, 1980. The comparison of the 
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Langer, John. Tabloid Journalism: Popular Journalism and the Other News. London: 
Routledge, 1998. Argues that “other news” – fires, floods etc – is equally important as 
“hard news”. 
Levine, Michael. The Princess & The Package. Los Angeles: Renaissance, 1998. 
Explores the love-hate relationship between Princess Diana and the media. 
Matusow, Barbara. The Evening Stars: The Making of The Network News Anchor. New 
York: Ballantine, 1983. A history of the rise of television news anchors. 
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McClelland & Stewart, 1998. Explores the threats and challenges facing the news 
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Parenti, Michael. Inventing Reality: The Politics of the Mass Media. New York: St. 
Martin’s Press. 1986. Concerns the way that public consciousness is shaped by the 
manipulation of the news. 
Postman, Neil and Powers, Steve. How to Watch TV News. New York: Penguin 1992. 
Shows the difference between what TV news says it is presenting and what it actually 
delivers; points out the symbiotic relationship between tv news and advertising. 
Robinson, John P. and Levy Mark R. The Main Source: Learning From Television 
News. London: Sage, 1986. Discuss the “myth” that people learn about world events 
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Sanders, Marlene and Rock, Marcia. Waiting for Prime Time: The Women of Television 
News. New York: Harper and Row, 1988. Examination of the demands and challenges 
faced by women in television news from its early days in the 1950’s. 
Schechter, Danny. The More You Watch, The Less You Know. New York: Seven 
Stories Press, 1997. A journalists testimony to the demise and possible resurgence of 
truth-telling in our news. 
Wallis, Roger and Baran, Stanley. The Known World of Broadcast News: International 
News and The Electronic Media. New York: Routledge, 1990. An analysis of recent 
advancements in news broadcasting which have allowed events to be broadcast all 
over the world in a matter of hours, and the effect this has had on the integrity and un-
biased nature of media broadcasting. 
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Westin, AV, Newswatch: How TV Decides The News. New York: Simon and Schuster, 
1982.Veteran tv newsman tells the behind the scenes story of television news. 
Whittemore, Hank. CNN The Inside Story: How A Band of Mavericks Changed The 
Face of Television News. Boston: Little, Brown and Company, 1990. Recounts the ten 
year history of the Cable News Network and of its president, Ted Turner. 
Yoakam, Richard D. and Cremer, Charles F. ENG: Television News and The New 
Technology. New York: Random House, 1985. Discusses the technological revolution 
that caused profound changes in television journalism. 
Zeliger, Barbie and Allan, Stuart (Editors). Journalism after September 11. London: 
Routledge, 2002. 
 

Television - Soap Operas: 
Allen, Robert C. Speaking of Soap Operas. Chapel Hill: University of North Carolina 
Press, 1985. A reexamination of the production and consumption of the soap opera 
through the use of an investigatory model based on contemporary poetics and reader-
response theory. 
Allen, Robert C.  (editor) To Be Continued . . . Soap Operas Around The World. London: 
Routledge, 1995.  The first scholarly examination of the soap opera as a global media 
phenomenon. 
Ang, Ien. Watching Dallas: Soap Opera and The Melodramatic Imagination. London: 
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advertisement. She deals with soap opera, fantasy and the place of women in 
contemporary society.   
Brown, Mary Ellen. Soap Opera and Women’s Talk: The Pleasure of Resistence. 
Thousand Oaks, CA: Sage, 1994. Soap operas create and support a social network in 
which talk becomes a form of resistive pleasure.Examines the relationshp between 
feminism, cultural studies and the media. 
Buckingham, David. Public Secrets: Eastenders and Its Audience. London: BFI, 1987. 
This study of Britain’s evening soap opera focuses on the relationship between the 
program and its audience. 
Cantor, Muriel G. and Pingree, Suzanne. The Soap Opera. London: Sage, 1983. An 
overview dealing with the distinctive aspects of the soap opera, its roots in literature and 
radio, and its effects on viewers. 
Frentz, Sezanne (Editor). Staying Tuned: Contemporary Soap Opera Criticism. Bowling 
Green, OH: Bowling Green State University Press, 1992. Thirteen different aspects of 
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outlines etc. 
Geraghty, Christine. Women and Soap Opera: A Study of Prime Time Soaps. 
Cambridge, UK: Poilty Press, 1991. In a comparative analysis of British and North 
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American television soaps, the author examines the relationship between the narratives 
on the screen and the women viewers who make up the traditional soap audience. 
Groves, Seli. Soaps: A Pictorial History of America’s Daytime Dramas. Chicago: 
Contemporary Books, 1983.  
Hobson, Dorothy. Crossroads: The Drama of a Soap Opera. London: Methuen, 1982. 
Through interviews with the actors, program controller, and viewing public, the author 
explores the why and how a soap opera is made and viewed, examining the appeal of 
Crossroads and its role as part of popular culture. 
Kingsley, Hilary. Soap Box: The Paper Mac Guide to Soap Opera. London: MacMillan, 
1988.A background history of every soap opera to appear on British television. 
Nochimson, Martha. No End to Her: Soap Opera and the Female Subject. Berkeley: 
University of California Press, 1992. Shows how soap opera challenges male-
dominated Hollywood formulas and invents strong, active female characters thereby 
creating unorthodox narratives of feminine desire. 
Nown, Graham. Coronation Street: 25 Years - 1960-1985. Montreal: CBC Enterprises, 
1986. A handbook to accompany this longest running British soap opera. 
Oram, James. Home and Away: Behind The Scenes. London: Angus and Robertson, 
1989. A look at this Australian soap opera seen in many countries. 
Oram, James. Neighbours: Behind The Scenes. London: Angus and Robertson, 1988. 
A look at this Australia soap opera which is popular in many countries. 
Redmond, Phil. Brookside: The Official Companion. London: George Weidenfeld and 
Nicolson, 1987. A guide to the British soap opera set in Liverpool. 
Redmond, Phil. Grange Hill: The Official Companion. London: George Weidenfeld and 
Nicolson, 1988. A guide to this British soap opera about life in a comprehensive school. 
Rouverol, Jean. Writing for Soaps. Cincinnati: Writer’s Digest Books, 1984. Discusses 
how to start writing scripts for soap operas plus a behind the scenes look at daytime 
drama. 
Schemering, Christopher. The Soap Opera Encyclopedia. New York: Ballantine, 1985.  
In encyclopedic form the book contains information about every soap opera ever 
broadcast. 
Silj, Alessandro. East of Dallas: The European Challenge to American Television. 
London: BFI, 1988. An examination of the reception of Dallas in five European countries 
and Europe’s attempt to fight back by producing their own soap operas. 
Smith, Julia and Holland, Tony. EastEnders: The Inside Story. London: BBC Books, 
1987. The producer and writer of the series give an official account of what took place 
between the development of the show in 1983 and the first program transmitted in 1985. 
Vink, Nico. The Telenovela and Emmancipation: A Study of TV and Social Change in 
Brazil. Amsterdam: The Royal Tropical Institute, 1988. A study of Brazilian soap operas 
dealing with production, message, reception, class, and gender. Watched throughout 
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Latin America, the telenovelas has become an important influence on people of every 
class. 
Williams, Carol Traynor. “It’s Time For My Story”: Soap Opera Sources, Structure and 
Response. London: Praeger, 1992. This book looks at U.S.A. soap operas, who makes 
them, who watches them, and what they are really about. 
 

Television - Talk Shows: 
Carbaugh, Donal. Talking American: Cultural Discourses on Donahue. Norwood: Ablex, 
1989. The book’s thesis is that we learn much about contemporary American society by 
studying the kind of talk heard on Donahue. 
Carter, Bill. The Late Shift: Letterman, Leno, & The Network Battle for The Night. New 
York: Hyperion, 1994. The behind the scenes story of the battle for late night dominance 
between CBS and NBC. 
Gamson, Joshua. Freaks Talk Back. Chicago: University of Chicago Press, 1998. Takes 
the point of views of the sex and gender outsiders these shows target. 
Heaton, Jeanne Albronda and Wilson, Nona Leigh. Tuning in Trouble: Talk TV’s 
Destructive Impact on Mental Health. San Francisco: Jossey-Bass, 1995.  Reveals the 
destructive impact talk shows have on both guests and viewers. 
Kurtz, Howard. Hot Air: All Talk All The Time: An Inside Look at the Performers and the 
Pundits. New York: Random House, 1996. Explains why television and radio talk shows 
have become so popular and why we should be concerned about them. 
Munson, Wayne: All Talk: The Talkshow in Media Culture. Philadelphia: Temple 
University Press, 1993. Examines the talk show as a cultural form whose curious 
productivity has become vital to America’s image economy. 
Shattuc, Jane. M. The Talking Cure: TV Talk Shows and Women. New York: Routledge, 
1997. Argues that much of talk show culture is grounded in feminist politics, a stand that 
is not always the aim of the television industry. These talk shows represent American 
TV at its most radical. 
 

Texts: 
 
Abrams, Nathan, Bell, Ian, and Udris, Jan. Studying Film. London: Arnold, 2001. 
 
Ali, Dominic. Media Madness: An Insider’s Gudie to Media.  Toronto: Kids Can Press, 
2004.  Text for elementary students. 
 
Andersen, Neil. Media Works. Toronto: Oxford University Press, 1989. A senior text 
divided into thirty-two independent topics each containing assignments in research, 
speaking and writing. 
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Ayers, Rowan et al.. Australian Film, Television & Radio School Guide to Video 
Production. Sydney: Allen & Unwin, 1990. An easy to follow reference for teachers, 
students and videomakers which to take them from original idea to finished program on 
tape. 
Barton, Geoff. Developing Media Skills. For the English National Curriculum (11-14 year 
old students) on TV, film and the internet. Oxford: Heinemann, 2001 
Barton, Geoff. The Real World: Non-Fiction and Media 11-14. Oxford: Heinemann, 
1998. 
Beach, Richard. Teaching Media Literacy.Com:  A Web-Linked Guie to Resources and 
Activities.  New York: Teachers College Press, 2007. 
Burton, Graeme. More than Meets the Eye (3rd Edition): An Introduction to Media 
Studies.  London: Arnold, 2002. 
Booth, David, et al. Media Sense 4. Toronto: Harcourt Brace, 1998. An expensive but 
worthwhile text for elementary media studies teachers. 
Branston, Gill and Stafford Roy. The Media Student’s Book. New York: Routledge, 
1996. A comprehensive intoduction to Media Studies for British A-Levl, BTEC, GNVQ 
and undergraduate course. Vey usable in other countries and covers topics such as 
image, language, narrative, genre, representation, advertising, technologies, audiences, 
etc. A wonderful book for any teacher’s own education about media literacy! 
Carpenter, Donna. Media Images and Issues. Toronto: Addison-Wesley, 1988. uses a 
thematic approach and contains a cross section of current media issues drawn from 
diverse sources. There are chapters on each media as well as on current issues such 
as bias, as well as numerous projects for writing and discussion. 
Considine, David and Haley Gail E. Visual Messages: Integrating Imagery Into 
Instruction. Englewood, CO: Teachers Ideas Press, 1992. Examination of mass media 
and its effects on us through ideas, strategies and activities. Can be used at all levels. 
DeGaetano, Gloria. Television and the Lives of Our Children: A Manual for Teachers 
and Parents. Redmond, WA: Train of Thought Publishing, 1993. Practical information 
for teachers and parents to use to treat the whole issue of television as well as video 
games. 
Downes, Brenda and Miler, Steve. Media Studies. Milton Park, UK: Teach Yourself 
Books, 1998. Explains basic skills of media studies. 
Duncan, Barry et al.. Mass Media and Popular Culture Version 2. Toronto: Harcourt, 
Brace, 1996. Mass media anthology using an inquiry centred approach to look at each 
of the media and important popular culture phenomena. An excellent text for students. 
Practical work is provided and a loose leaf collection of materials and a four hour 
collection of video excerpts - SCANNING TELEVISION - are available from the 
publishers. 



 
 

 100 

Duncan, Barry et al. Media Literacy Resource Guide. Toronto: Queen’s Printer, 1989. 
Written for the Ontario Ministry of Education and the Ontario Teachers’ Federation, this 
excellent document is meant as a guide for teachers of media providing activities for 
every media as well as a list of resources. 
Dutton, Brian. Media Studies: An Introduction. New York: Longman, 1989.  British 
secondary text covering such areas as representation, genre, audience, language, and 
institutions as well as a series of practical exercises. 
Goodman, Steven. A Critical Guide to Literacy, Video Production, and Social Change. 
New York: Teachers’ College Press, 2003.  
Greenaway, Peter. Teaching The Visual Media. North Ryde, Australia: Jacaranda 
Press, 1991. Providing a conceptual framework for the study of the visual media and the 
visual arts, the author uses demonstrations and hands-on activities to help students 
gain a working knowledge of reality and representation, perception, audience 
positioning, cultural identity, signs and codes, narrative structure, manipulation and 
more. 
Hackman, Sue & Wink. Constructing Television. London: Hodder & Staughton, 1989. 
Derived from the Scottish Television series, TIME TO THINK, the books four sections - 
fiction, news, advertising, community tv - are available on video cassette from publisher. 
Hailer, Gretch and Pacatte, Rose. Media Mindfulness: Educating Teens about Faith and 
Media. Winona, MN, Saint Mary’s Press, 2007 _ exercises on media and faith issues. 
Harpley, Avril. Bright Ideas: Media Education. Leamington Spa, England: Scholastic, 
1990. Primary text giving ideas for producing media texts and suggesting projects to be 
done. 
Hone, Rick and Flynn, Liz. Video in Focus: A Guide to Viewing and Producing Video. 
Toronto: Globe Modern, 1992. An introductory student text that begins with a brief 
description of the video media and goes on through all the steps involved in making 
videos, from camera technique, to writing, rehearsing and editing. 
Ingram, Roy and Kennedy, Steve. Media Focus: The News. Toronto: Copp Clark, 1989. 
The first in a series of modules that will deal with Television, Advertising, Film, Print etc.. 
There is a 30 minute video from Global TV to accompany this module. 
Johnson, Ron and Bone, Jan. Understanding Film: An Introduction to Film Appreciation. 
(Third Edition). Lincolnwood: National Textbook Company, 1986. Good senior high text. 
Kaplan, Don. Children and Media: An Action Book from Instructor. Cleveland: Instructor 
Books, 1986. A text for grades 4 to 8 that is full of reproducible activities to help 
students sort out the many messages with which the media bombards them. The 
activities can be used across the curriculum. 
Kirkham, James D. Television Production Today! Lincolnwood, IL: National Textbook 
Company, 1991. Designed as a basic text in beginning production courses in colleges 
and secondary schools, the book shows students how to prepare and present television 
programming. 
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Kruger, Stephen and Wall, Ian. The Media Manual: A Teacher’s Guide to Media 
Studies.  London: Mary Glasgow Press, 1988. A 64 page practical guide to organising 
media education in school. It includes advice on planning and teaching courses, 
resource material and bibliography. 
Krueger, Ellen and Christel, Mary T. Seeing & Beleiving: How To Teach Media Literacy 
in the English Classroom. Portsmouth,NH: Heineman, 2001. A practical approach to the 
basic theory in media literacy and the analysis of both still and moving images. 
Kruger, Stephen and Wall, Ian. The Media Pack. London: Macmillan Education, 1987. A 
framework of lessons which looks both at individual media and also at the concepts 
which relate across the media. 
Lealand, Geoff and Martin, Helen. It’s All Done With Mirrors: About Television. 
Palmerston North: Dunlop Press, 2001. The concepts, terms, and structural approaches 
which are essential knowledge for media students and teachers. 
Lloyd-Kulkin, Donna and Tyner, Kathleen. Media and You: An Elementary Media 
Literacy Curriculum. Englewood Cliffs, NJ: Educational Technology Publications, 1991. 
This five unit curriculum aims to teach media literacy skills to elementary students. The 
units deal with what are the mass media, production values, entertainment, advertising, 
and information. 
McLuhan, Marshall et al. The City As Classroom: Understanding Language and Media. 
Toronto: General Publishing, 1980. Difficult to use as a text but many stimulating ideas 
throughout for use as reference. 
McMahon, Barrie and Quin, Robyn. Australian Images. Sydney: Science Press, 1990. 
Focusing on Australian films of the ‘70’s and ‘80’s, this book introduces senior students 
to Australian films from a cultural studies perspective. Contains questions, exercises 
(oral and written) and a reading list. 
McMahon, Barrie and Quin, Robyn. Meet The Media. Melbourne: Macmillan, 1988. An 
excellent text for introducing the mass media to 11-14 year olds. Complete with good 
exercises and assignments. 
McMahon, Barrie and Quin, Robyn. Real Images. Melbourne: Macmillan, 1985.  
[Second edition revised and updated 1995 to take into account Australia’s principles of 
the National Profile] ] In spite of some cultural specific Australian references, this is an 
excellent text with exercises that are both practical and stimulating on narrative, 
montage and ideology in film and television. 
McMahon, Barrie and Quin, Robyn. Stories and Stereotypes. Toronto: Copp Clarke, 
1987. This Australian text shows the interrelationships between the ways we tell out 
stories through the media and our propensity for stereotyping.  Challenging 
assignments throughout. 
McMahon, Barrie, Quin, Robyn, Livesley, Jack and Pungente, John. Meet The Media - 
Canadian Edition. Toronto: Globe/Modern Curriculum, 1990. In this Canadian edition of 
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the excellent Australian text for 11-14 year olds, Canadian photos and examples have 
been used. 
Moscovitch, Arlene. Constructing Reality: Exploring Media Issues in Documentary. 
Montreal: The National Film Board of Canada, 1993. Part of the video package which 
includes nine hours of video, this resource book, describes the films used, provides 
ideas for discussion and activities, and lists further resources. 
Nelmes, Jill (editor). An Introduction to Film Studies. London: Routledge, 1996. 
Comprehensive text book for secondary students. Provides a guide to the main 
concepts used to analyse the film industry and film texts and discusses key world 
cinema.  (+ Second Edition – 1999) 
O’Sullivan, Tim, Dutton, Brian and Rayner, Philip. Studying the Media: An Introduction.  
London: Edward Arnold, 1994. An accessible introduction to media studies for +16 
students written from a media/cultural studies perspective. 
Potter. W. James. Media Literacy.Thousand Oaks, CA: Sage, 1998. College text 
introducing students to the mass media. 
Potter, W.James. Media Literacy: Second Edition. Sage, Thousand Island, CA, 2001. 
University text that deals with a variety of media literacy theories. 
Price, Stuart. Media Studies. London: Pitman, 1993. A comprehensive “A” Level text for 
media studies as well as elements found in Communictation “A” level. Provides a guide 
to the essential elements of mass communication theory and terminology. 
Quin, Rod, McMahon, Barrie and Quin, Robyn. In the Picture: Reading Visual 
Language. Melbourne: Curriculum Corporation, 1997. For lower secondary students, a 
text which develops students’ skills in reading visual texts with critical understanding 
and appreciation. 
Quin, Rod, McMahon, Barrie and Quin, Robyn. Teaching Viewing and Visual Texts: 
(Secondary): English Curriculum and Teaching Program.  Melbourne: Curriculum 
Corporation, 1995. A collection of Units for use by secondary English teachers. The 
materials support “A Statement on English for Australian Schools” and English - a 
curriculum profile for Australian Schools” in content and approach. 
Quin, Rod, McMahon, Barrie and Quin, Robyn. Teaching Viewing and Visual Texts: 
(Primary) English Curriculum and Teaching Program.  Melbourne: Curriculum 
Corporation, 1996. A collection of Units for use by Primary teachers. The materials 
support “A Statement on English for Australian Schools” and English  - a curriculum 
profile for Ausralian Schools” in content and approach. 
Rayner, Philip, Wall, Peter, and Kruger, Stephen. Media Studies: The Essential 
Introduction. London: Routledge, 2001. 
Rissover, Frederic and Birch, David (Editors). Mass Media and The Popular Arts (Third 
Edition). Toronto: McGraw Hill, 1983. An American college text with some useful 
material for senior high school students. 
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Roberts, Graham and Walls, Heather. Introducing Film. London: Arnold, 2001. 
Robinson, Sam (Editor). Fast Forward: Destinations. Englewood Cliffs: Prentice-Hall, 
1990. An English/Language Arts program developed for use in senior high English 
courses and divided into Language, Literature and Media. 
Rosen, Elana Yonah, Quesada, Arli Paulin and Lockwood Summers, Sue. Changing 
The World Through Media Education – A New Media Literacy Curriculum by the Just 
Think Foundation. Golden, CO: Fulcrum Resources, 1998. Grades 4 to 8 Curriculum on 
violence, racismand role models. 
Schouten, Dirk and Watling, Rob. Media Action Projects. Nottinham: Univerisyt of 
Nottingham, 1997. Model for integrating video in project based education, training and 
community development. 
Schrank, Jeffrey. Understanding Mass Media (Third Edition). Toronto: Copp Clark, 
1986. An American high school text dealing with each media and such topics as Media 
Control and Media and Our Image of The World. 
Selby, Keith and Cowdery, Ron.  How To Study Television. Londn: Macmillan, 1995. 
There are chapters on each of the major forms of television as well as advice on 
researching, preparing, and presenting a project. 
Silverblatt, Art. Media Literacy: Keys to Interpreting Media Messages. Westport, CT.: 
Praegar, 1995. Primary objective is to offer a critical approach for the study of media 
literacy. The first part provides tools for the college student and the second section 
gives them a chance to analyse media texts. 
Smart, Bill (Editor). The AML Anthology 1990. Toronto, Association for Media Literacy: 
1990. A loose-leaf binder of media lesson plans and units coming directly out of tested 
classroom experience and covering advertising, print, television, film, radio, popular 
culture, cross media and media literacy resources. A very valuable book for the media 
teacher. 
Stewart, Colin and Kowaltzke, Adam. Media: New Ways and Meaning. Queensland: 
Jacaranda, 1990. Guide to the ways in which the major media genres are formed. 
Ungerleider, Charles S. and Krieger, Ernest. Television and Society: An Investigative 
Approach. Toronto: Irwin, 1989. A senior high text. 
Vande Berg, Leah R. and Wenner, Lawrence A.. Television Criticism: Approaches and 
Applications. New York: Longman, 1991. A university text which will be helpful for any 
teacher. Part 1 is an exposition of the aims, functions, and nature of television criticism. 
Parts 2 through to 12 each include two essays on a different genre of television which 
include key critical concepts. 
Vivian, John. The Media of Mass Communication. Boston: Allyn and Bacon, 1991. A 
introductory text for college students. 
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Washington Post Writer’s Group. Messages: The Washington Post Media Companion. 
Boston: Allyn and Bacon, 1991. Contains 91 articles on the media taken from The 
Washington Post, intended as a supplement to a regular text book. 
Whetmore, Edward Jay. Mediamerica: Form, Content, and Consequence of Mass 
Communication (4th Edition). Belmont: Wadsworth, 1989. A senior high or college level 
text covering all the major media and highlighting personalities, trends and issues. 
Worsnop, Chris. Screening Images: Ideas for Media Education. Missisauga, ON: Wright 
Communications, 1994. Opens with a framework for media literacy, explores 
connections between media and our lives, and provides suggestions for projects and 
activities. (+ Second Edition, 1999) 

Theory: 
Alvarado, Manuel, Gutch, Robin and Wollen, Tana. Learning the Media: An Introduction 
to Media Teaching. London: Macmillan, 1987. A polemic introduction to some of the key 
concepts and areas of work likely to be encountered in media education whatever the 
source or syllabus. 
Alvarado, Manuel and Boyd-Barrett, Oliver (Editors). Media Education: An Introduction. 
London: BFI, 1992. Essays documenting the history of media education teaching, a 
guide to distinct media education traditions, a new conceptual framework for the 
organization of curriculum work, and a collection of accounts of what happens in the 
media classroom. 
Alvermann, Donna E., Moon, Jennifer S., and Hagood, Margaret C. Popular Culture in 
the Classsroom: Teaching and Researching Critical Media Literacy. Newark, Delaware: 
International Reading Assocation. The importance of developing media literacy skills. 
Anderson, James A. and Meyer, Timothy P. Mediated Communication: A Social Action 
Perspective. London: Sage, 1988. Examination of “Accommodation Theory” which 
describes the interpenetration of media, texts, and our daily lives. 
Barlow, Maude and Robertson, Heather-Jane. Class Warfare: The Assault on Canadian 
Schools. Toronto: Key Porter Books, 1994.  Examines Canadian public education to 
show that many charges levelled against it are untrue. However, the authors do believe 
that Canadian media literacy is mere innoculation against the media and does not teach 
critical thinking. They make this statement without any proof and are quite wrong 
themselves. 
Bazalgette, Cary (Editor). Primary Media Education: A Curriculum Statement. London: 
British Film Institute, 1989. The curriculum statement is the result of three years’ work 
sponsored by the British Film Institute and the Department of Education and Science on 
primary media education. This is a necessary document for anyone interested in 
primary media education. It provides a comprehensive and detailed account of just what 
is media education. 
Bazalgette, Cary. Media Education. London: Hodder and Stoughton, 1991. Building on 
the approach recommended in the Non-Statutory Guidelines for English in the British 
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National Curriculum, Bazalgette introduces some of the key concepts of Media 
Education and shows how they can be applied in the classroom. 
Bazalgette, Cary et al. (Editors). New Directions: Media Education Worldwide. London: 
British Film Institute, 1992. A series of papers from the 1990 international conference in 
Toulouse, France. 
Benedetti, Paul and DeHart, Nancy (eds). Forward Through the Rearview Mirror: 
Reflections on and by Marshall McLuhan. Scarborough: Prentice Hall, 1996. An 
unconventional look at McLuhan’s life and ideas in the context of the information age. 
Berger, Asa. Media Analysis Techniques. London: Sage, 1982. An introductory methods 
text for those interested in popular culture. 
Berger, Asa. Signs in Contemporary Culture: An Introduction to Semiotics. New York: 
Longman, 1984. The book explains the basic principles of semiotics simply and clearly 
in an accessible way. 
Bowker, Julian (Editor). Secondary Media Education: A Curriculum Statement. London: 
British Film Institute, 1991. A result of a collaboration between BFI Education, media 
advisers and teachers which brings together their ideas and experiences to provide a 
comprehensive guide to media education in secondary schools. 
Brown, James A. Television “Critical Viewing Skills” Education: Major Media Literacy 
Projects in the United States and Selected Countries. Hillsdale, NJ: Lawrence Erlbaum 
Associates, 1991. Overview of purposes and scopes of 23 major US and 10 
international Media Education projects in the 1980’s as well as evaluation of these 
projects. First book to so gather together all this information. 
Buckingham, David. Beyond Technology: Children’s Learning in the Age of Digital 
Culture.  London: Polity, 2007. A challenging analysis of children learning and digital 
media. 
Buckingham, David. Media Education: Literacy, Learning and Contemporary Culture. 
Cambridge: Polity, 2003. Takes the pulse of media education, surveys the field, probes 
the debates and controversies and sets a map for the future. A must have book for the 
media teacher. 
Buckingham, David. Moving Images: Understanding Children’s Emotional Responses to 
Television.  Manchester: Manchester University Press, 1996. Investigates children’s 
own perspectives on what they find frightening, moving and upsetting in film and 
television. 
Buckingham, David (editor). Teaching Popular Culture: Beyond Radical Pedagogy. 
London: UCL,1998. Explore diverse perspectives of teaching about the media. 
Buckingham, David, Grahame, Jenny and Sefton-Green, Julian. Making Media: 
Practical Production in Media Education.  London: The English and Media Centre, 1995. 
Six detailed case studies of practical projects covering a range of age groups and 
curriculum contents. Includes areas such as soap operas, sitcoms, rap videos, music 
magazines, photo-stories and digital multimedia. 
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Buckingham, David and Sefton-Green, Julian. Cultural Studies Goes To School: 
Reading and Teaching Popular Media.  London: Taylor and Francis, 1994. Concerned 
with the relationships between young people’s involvement in popular culture outside of 
school and their experiences of media education within the formal school curriculum. 
Buckingham, David (Editor). Watching Media Learning: Making Sense of Media 
Education. London: The Falmer Press, 1990. Identifies the awards and achievements, 
as well as the difficulties and contradictions, of teaching about the media. Four major 
themes emerge: the process of teaching and learning; the relationship between 
theoretical and practical work; teaching about race and gender; and the place of media 
education in other curriculum areas. 
Burton, Graeme and Dimbleby, Richard. Teaching Communication. London: Routledge, 
1990. The main focus is on day-to-day strategies and materials. Techniques for 
teaching specific topics are explained. The book includes a comprehensive list of British 
resources and contacts. 
Collins, Jim. Uncommon Cultures: Popular Culture and Post-Modernism. New York: 
Routledge, 1989. An investigation of what happens to the notion of culture once 
different discourses begin to envision that culture in conflicting ways, constructing often 
contradictory visions of it simultaneously. 
Connor, Steven. Postmodernist Culture: An Introduction to Theories of the 
Contemporary. London: Basil Blackwell, 1989. The book treats the post modern debate 
as a self-reflexive phenomenon, whose nature and form themselves reflect conditions of 
the postmodern. 
Craggs, Carol E. Media Education in the Primary School. London: Routledge, 1992. 
Provides an informative introduction to the subject for students and teachers of 
education. 
Curran, James and Gurevitch, Michael (Editors). Mass Media and Society. Essays 
written by an international team present a debate between pluralist, neo-marxist, 
feminist and postmodernist perspectives on the media. 
Davies, John.  Educating Students in a Media-Saturated Culture. Lancaster, 
Pennsylvania: Technomic, 1996.  A view of what media literacy and ways in which to 
develop a curriculum in media literacy. 
Dienst, Richard. Still LIfe in Real Time: Theory after Television. Durham,NC: Duke 
University Press, 1994. EXamins the theories of cultural studies, political economy, 
existentialism, deconstruction and anatomy of images. 
Dimbleby, Richard and Burton, Graeme. More than Words: An Introduction to 
Communication. London: Methuen, 1985. An introduction to the theoretical study of 
communication. 
Ellsworth, Elizabeth and Whatley, Mariamne H. (Editors)  The Ideology of Images in 
Educational Media: Hidden Curriculum in the Classroom. New York: Teachers’ College 
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Press, 1990. Essays dealing with the relationship between visual representation and the 
construction of knowledge in educational media. 
Ferguson, Robert. The Media in Question. London: Arnold, 2004. Recognising the 
significance of changing definitions and contexts of media education, the author mounts 
a vigorous defense of media studies. 
Fiske, John. Introduction to Communication Studies (2nd Edition). London: Routledge, 
1990. This classic text, aimed at students coming to the subject for the first time, 
introduces the main authorities in the field, outlines a range of methods of analysis and 
describes the theories underpinning them. The second edition contains new material on 
the theory, methods, and applications of structuralism, ideology, and audience 
ethnography. 
Fleming, Dan. Media Teaching. Oxford: Blackwell, 1993. An approach for teaching 
based on a more learner-centered approach. 
Fuss, Diana (Editor). Inside/Out: Lesbian Theories, Gay Theories. New York: 
Routledge, 1991. Investigates representations of sex and sexual difference in literature, 
film, music, video, and photography. 
Gabler, Neil. Life the Movie: How Entertainment Conquered Reality. New York: Alfred A. 
Knopf, 1998. Gabler traces the rise of Entertainment as it challenges high culture. Deals 
with celebrity, gossip and scandal. 
Hamm, Ingrid (Director). Media Competency as a Challenge to School and Education: A 
German-North American Dialogue. Guttersloh,Germany: Bertelsmann Foundation, 
1993. Papers from a conference held in Germany. 
Hammett, Roberta F. and Barrell, Barrie R.C. (Editors).  Digital Expressions: Media 
Literacy and English Language Arts. Calgary: Detselig, 2002. 
Hart, Andrew. Understanding The Media: A Popular Guide. London: Routledge, 1991. 
Developed from a series of BBC radio programs (available as a cassette package), the 
book is designed for the media teacher and includes such topics as how to begin 
teaching about the media, how to organize practical work, and includes detailed lesson 
plans related to the requirements of the National Curriculum and the Examining Boards. 
Hart, Andrew, Editor. Teaching the Media:International Perspectives. Mahwah, NJ: 
Lawrence Erlbaum Associates, 1997. Focuses on media education in English speaking 
countries and the various methods of teaching the subject. 
Henderson, Brian. A Critique of Film Theory. New York: E.P. Dutton, 1980. The book 
formulates a structural model of film theory that makes possible an exploration of the 
conceptual foundations that underlie all film theories. 
Hobbs, Renee. Reading the Media: Media Literacy in High School English. New York: 
Teachers College Press, 2007. Empirical study of the impact of media literacy on a high 
school 
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Jarvie, Ian. Philosophy of Film: Epistemology, Ontology, Aesthetics. New York: 
Routledge and Kegan Paul, 1987. A study of all aspects of film emphasising the 
aesthetic and the philosophical. 
Jensen, Joli. Redeeming Modernity: Contradictions in Media Criticism. Newbury Park, 
Sage, 1990. Beginning with an examination of the writings of Dwight Macdonald, Daniel 
Boorstein, Stuart Ewens, and Neil Postman, the author seeks to explain how and why 
the image of the media as a monolithic, and malevolent, force has been sustained in 
American thought. 
Katz, Jon. Virtuous Reality: How America Surrendered Discussion of Moral Values to 
Opportunists, Nitwits, and Blockheads like William Bennett.  New York: Random House, 
1997. Primary purpose is to persuade that pop culture, new media, the internet and the 
technologies driving them all are not destroying civilization, mking your children dumb or 
causing violence and immorality. A wonderful, lucid and  intelligent defense of the mass 
media. 
Kubey, Robert (ed). Media Literacy In The Information Age.  New Brunswick: 
Transaction 1997. Deals with the theory research and concepts of media literacy as well 
as the future of it. 
Lee, Alice Yuet Lin. Legitimating Media Education: From Social Movement to the 
Formation of a New Social Criticism.  University of British Columbia, 1997. Doctoral 
Thesis. 
Lemert, James B. Criticizing The Media.: Empirical Approaches. London: Sage, 1989. 
Examines how social science theory can be used to criticize and evaluate the 
performance of present and future news media. 
Lusted, David (Editor). The Media Studies Book: A Guide for Teachers. London: 
Routledge, 1991. Written by practising teachers, this book, designed for quick and easy 
reference, focuses on the central concepts in media studies, showing how to put these 
ideas into classroom practice. Contains an excellent U.K. bibliography. 
Macedo, Donaldo and Steinber, Shirley R. (editors). Media Literacy: A Reader. New 
York: Peter Lang, 2007 
Masterman, Len. Teaching the Media. London: Comedia, 1985. The comprehensive 
study of Media Education theory which has been the basis from which many countries 
have developed their own Media Education work. 
McLaren, Peter et al.. Rethinking Media Literacy: A Critical Pedagogy of 
Representation.  A collection of essays on idea urging students to become critical 
readers of the media. 
McLuhan, Marshall. Understanding Media. Toronto: McGraw Hill, 1964. McLuhan’s 
original insights about the global village and the effects of media environments on our 
society are still very valuable for media teachers. 
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McLuhan, Marshall and McLuhan, Eric. Laws of Media: The New Science. Toronto: 
University of Toronto Press, 1988. The McLuhans present a “unified field” theory of 
human culture. 
McLuhan, Marshall and Powers, Bruce R. The Global Village: Transformations in World 
Life and Media in The 21St Century. New York: Oxford University Press, 1989. An 
exploration of how the electronic explosion may affect our lives in a psychic sense as 
well as a physical one. 
McQuail, Denis. Mass Communication Theory: An Introduction (Second Edition). 
London: Sage, 1987. An introduction to the study of mass communication theory. 
Meyrowitz, Joshua. No Sense of Place: The Impact of Electronic Media on Social 
Behaviour. New York: Oxford University Press, 1985. An analysis of how the media 
have come to alter the texture of everyday experiences. 
Miller, Mark Crispin. Boxed In: The Culture of TV. Evanston: Northwestern University 
Press, 1988. An analysis of visual moments over the past two decades and two essays 
on the elimination of critical consciousness from our culture. 
Negroponte, Nicholas, Being Digital. New York: Alfred Knopf, 1995.  Computers will 
soon be liberated from the confines of keyboards and screens into objects we talk to, 
drive with, touch, or even wear. These changes will fundamentally alter how we learn, 
ho wwe work, how we entertain ourselves - how we live.  
Nowak, Anita, Abel, Sue, and Ross, Karen (Editors). Rethinking Media Education: 
Critical Pedagogy and Identity Politics.  Cresskill, NJ: Hampton Press, 2007. One of the 
few books which analyses the efficacy of media education around the world. 
Olson, Alan et al. Video: Icon and Values. New York: State University of New York 
Press, 1991.  Essays from  a 1988-89 meeting which examine the ways in which the 
video image has become the most powerful agency of values formation. 
Pacatte, Rose W. Media Education Within Initial Formation Programs of Women’s 
Religious communities of the Catholic Church.  University of London, 1995. Master’s 
Thesis. 
Postman, Neil, Amusing Ourselves to Death: Public Discourse in The Age of Show 
Business. New York: Viking, 1985.  Discusses the effects of television culture on the 
manner in which we conduct our public affairs, on how entertainment values have 
corrupted the way we think. 
Postman, Neil. Conscientious Objections: Stirring up Trouble about Language, 
Technology and Education. New York: Alfred A. Knopf, 1988. A collection of essays on 
current crises and issues in American culture. 
Postman, Neil. The Disappearance of Childhood. New York: Dell, 1982. The author 
explores the development of childhood and questions the media`s erosion of the 
barriers of secrecy that once protected the young from a world of adult violence and 
sexuality. 
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Postman, Neil. Technopoly: The Surrender of Culture to Technology. New York: Knopf, 
1992. Postman traces the historical movement of technology from being a support-
system for a culture’s traditions to competing with them, and, finally, to creating a 
totalitarian order with no use for tradition at all. 
Prinsloo, Jeanne and Criticos, Costas (Editors). Media Matters in South Africa. Durban, 
South Africa: Media Resource Centre University of Natal, 1991. Essays presented at a 
national conference on Media Education at the University of Natal dealing with issues of 
theory, power and pleasure. 
Rajendram, Christlin Parimalanathan. Critical Pedagogy and the Absent Learner in 
Media Education: A Sense-Making Intervention.  Ohio State University, 1997. Doctoral 
Thesis. 
Rosen, Philip (Editor) Narrative, Apparatus, Ideology: A Film Theory Reader. New York: 
Columbia University Press, 1986. An anthology of the most significant and influential 
writings on film theory from the last twenty years. 
Schiller, Herbert I. Information Inequality: The Deepening Social Crisis in America. A 
rapid history of cultural and informational institutions in the USA, the book identifies the 
underlying drives of privatization, deregulation, and commercialization. 
Semali, Ladislaus and Pailliotet, Ann Watts (Editors). Intermediality: The Teachers’ 
Handbook of Critical Media Literacy. Boulder: Westview, 1999. Emphasis on cross 
curriculum teaching of critical thinking skills. 
Shoemaker, Pamela J. and Reese, Stephen D.. Mediating The Message: Theories of 
Influences on Mass Media Content. New York: Longman, 1991. Providing a framework 
within which students and researchers can approach media content, the authors 
synthesize the growing body of research in the field, evaluate theoretical perspectives, 
and begin to build a new theory of media content. 
Sholle, David and Denski, Stan.  Media Education and the (Re)Production of Culture. 
Westport,CT: Bergin & Garvey, 1994. An analysis and critique of media education in the 
university and offers tools for developing a more critical direction. The authors believe 
that media education should be part of the general education of all college students. 
Silverblatt, Art and Eliceiri, Ellen M. Enright. Dictionary of Media Literacy.  Westport, CT: 
Greenwood Press, 1997. 
Solomon, Jack. The Signs of Our Time: Semiotics: The Hidden Messages of 
Environments, Objects, and Cultural Images. Los Angeles: Jeremy P. Tarcher, 1988. 
Proposes ways to read the codes and signs of our popular culture and environments 
such as shopping malls. 
Sorlin, Pierre. Mass Media: Key Idea. London: Routledge, 1994. A sociological 
approach to the ways in which we experience the media and the ways in which the 
media manipulate the viewer. 
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Stephens, Mitchell. The Rise of the Image, the Fall of the Word. New York: Oxford 
University Press, 1998. Asserts that the moving image is likely to make our thoughts not 
more feeble but more robust. 
Tyner, Kathleen. Literacy in a Digital World. Mahwah, NJ: Lawrence Earlbaum, 1998. 
Raises questions about literacy in a global, networked, educational environment.  
Ulmer, Gregory. Teletheory: Grammatology in The Age of Video. Routledge: New York, 
1989.  Ulmer lays out a theory and practice that shows how to integrate video forms and 
styles of thought into the practices of literate education. 
Werner, Walter and Nixon, Kenneth. The Media and Public Issues: A Guide for 
Teaching Critical Mindedness. London, ON: Althouse Press, 1990. Explains how to 
analyze the content and politics of public issues, and to evaluate the ways in which they 
are presented through the media. 
Winston, Brian. Misunderstanding Media.  London: Routledge and Kegan Paul, 1986. 
The formulation of a law which states that new telecommunication technologies are 
introduced into society only insofar as their disruptive potential is contained. 
 

Video and VCR: 
Alvaredo, Manuel (Editor). Video World Wide: An International Study. London: John 
Libby, 1988. The report on the UNESCO study of the uses of video in thirty nine 
countries. 
Armes, Roy. On Video. London: Routledge, 1988. An examination of the relationship of 
video technology and society as well as the connection between production methods 
and the communication of meaning. 
Barker, Martin (Editor). The Video Nasties: Freedom and Censorship in the Media. 
London: Pluto, 1984. A series of essays by critics of the British 1984 Video Recordings 
Bill which look at the videos in question, at the scientific research into their effects, at 
how the campaign against them was mounted and at the wider implications for artistic 
freedom and civil liberties in Britain. 
Cubitt, Sean. Timeshift: On Video Culture. New York: Routledge, 1991. Testing current 
semiotic, postmodernist and psychoanalytic approaches through real life viewing, the 
book presents a preceptive analysis of video culture in the 1980’s. 
Dobrow, Julia R. (editor). Social and Cultural Aspects of VCR Use. Hillsdale, NJ: 
Lawrence Erlbaum, 1990. Series of essays dealing with relationships of the VCR to 
other media industries, of the VCR to various theoretical frameworks, and of the VCR to 
the behaviour and use patterns of individuals. 
Gray, Ann. Video Playtime: The Gendering of a Leisure Technology. New York: 
Routledge, 1992. Investigation of what women feel about video both as to how it is used 
in the household and the type of programs they enjoy. 
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Hilsman, Hoyt R. The New Electronic Media: Innovations in Video Technologies. 
Boston: Focal Press, 1989. An overview of the advances in the telecommunications 
industry within the last decade - home video, cable, videotext and teletext. 
Lardner, James. Fast Forward: Hollywood, The Japanese and the VCR Wars. New 
York: W.W.Norton, 1987. A history of the VCR which includes the technology, legal 
battles, developments, and the role of Hollywood. 
Levy, Mark R. (Editor). The VCR Age: Home Video and Mass Communication. London: 
Sage, 1989. Essays on the growth, use, and effect of VCR’s on individuals and society. 
Levy, Mark and Gunter, Barrie. Home Video and The Changing Nature of The 
Television Audience. London: John Libbey, 1988. The results of a survey of 450 video 
households in four areas of England. 
Lyman, Peter. Canada’s Video Revolution: Pay-TV, Home Video and Beyond. Toronto: 
James Lorrimer, 1983. Discusses the impact of the VCR’s and other new technologies 
on Canadian cultural industries. 
Marlow, Eugene and Secunda, Eugene. Shifting Time and Space: The Story of 
Videotape. New York: Praeger, 1991. Chronicles the metamorphosis of videotape from 
a media technology to a popular communications agent. 
Nmungwun, Aaron Foisi. Video Recording Technology: Its Impact on Media and Home 
Entertainment. Hillsdale, New Jersey: Lawrence Erlbaum Associates, 1989. Documents 
the history of video recording technology and the factors that contributed to such 
changes in new technologies. 
Thede, Nacy and Ambrosi, Alain (Editors). Video The Changing World. Montreal: Black 
Rose Books, 1991. Papers from a symposium which present exchanges among 
organizations involved in alternative electronic media around the world. 
 

Violence: 
 
…………………National Television Violence Study – Volumes 1 and 2. Thousand Oaks, 
CA: Sage, 1997. A commentary on the state of violence in US television. 
 
Barker, Martin and Petley, Julian (eds.) Ill Effects: The Media/Violence Debate. London: 
Routledge, 1997. A radical re-examination of the whole “media effects” debate. It 
questions whether the media are capable of directly influencing people, but also 
whether the idea of “effects” is the most useful way of coneptualiziing the relationship 
between the media and audiences. 
 
Barlow, Geoffrey and Hill, Alison. Video Violence and Children. New York: St. Martin’s 
Press, 1985. The British Parliamentary Group Video Enquiry was set up in 1983 to 
produce factual evidence relating to the effects upon children of their viewing scenes of 
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violence in video films. This book contains the findings of the academic Working Party 
which undertook the necessary research into this field. 
Bird, Bud (Chair). Television Violence: Fraying Our Social Fabric: Report of the 
Standing Committee on Communications and Culture. Ottawa: House of Commons, 
1993. Report investigating tv violence, initiatives against this, and recommendations for 
action. 
Carere, Sharon (editor). Responding to Media Violence: Starting Points for Classroom 
Practice - K-6  Toronto: The Metropolitan Toronto School Board, 1996. The document is 
introduced by a discussion of issues and concerns related to violence in media texts, 
followed by models for classroom activity and resources for professional development. 
Carlsson, Ulla and Von Feilitzen, Cecilia (ed.) Childen and Media Violence. Sweden; 
UNESCO, 1998. Yearbook from UNESCO International Clearing House on Children 
and Violence on the Screen. 
Carlsson-Paige, Nancy and Levin, Diane E.. Who’s Calling the Shots?: How To 
Respond Effectively to Children’s Fascination With War Play and War Toys. 
Philadelphia: New Society Publishers, 1990. Examines the positive developmental 
needs served by childrens’ dramatic play and contrasts them with the unimaginative, 
narrowly scripted play encouraged by today’s merchandise-oriented children’s television 
and the accompanying highly specific war-related paraphernalia. Helps children learn 
the skills for building a less violent future. 
Cerulo, Karen A. Deciphering Violence: The Cognitive Structure of Right and Wrong. 
New York: Routledge, 1998. Shows how storytelling conventions influence the impact of 
violent images on the viewers who are exposed to them. 
CRTC. Respecting Children: A Canadian Approach to Helping Families Deal with 
Television Violence.  Ottawa: CRTC, 1996.  A collection of documents, resources, and 
decisions by the regulatory body on media violence. Stresses the importance in all of 
this of media literacy. 
Docherty, David. Violence In Television Fiction. London: John Libby, 1990. This report - 
based on a British survey of public attitudes to violent television, and on a special 
survey of viewers in Northern Ireland - explores the nature and complexity of public 
opinion about violent television fiction. 
Dyson, Rose A. Mind Abuse: Media Violence in An Information Age. Montreal: Black 
Rose, 1999. 
Freedman, Jonathan L. Media Violence and Its Effects on Aggression: Assessing the 
Scientific Evidence.  Toronto: University of Toronto Press, 2002. Important social 
changes are some of the causes of the increase in crime – television ownership may be 
irrelevent.  Excellent study! 
Goldstein, Jeffrey H. (editor). Why We Watch: The Attractions of Violent Entertainment. 
New York: Oxford University Press, 1998. Essays on why we are drawn to violence and 
why there is such a large market for violent entertainment. 
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Gunter, Barrie. Dimensions of Television Violence. London: Gower, 1985. An 
examination of audience perceptions of different forms of tv violence in fictional settings. 
Gunter, Barrie. Television and The Fear of Crime. London: John Libbey, 1987. New 
findings on whether and in what ways television viewing may be linked to public 
perceptions of crime and discusses research from around the world. 
Hamilton, James T. (editor) Television Violence and Public Policy. Ann Arbor: University 
of Michigan Press, 1998. Essays around specific policy issues surrounding media 
violence. 
Hincks Institute. Reclaiming Childhood: Responsible Solutions to TV Violence and Our 
Children. Toronto: Hincks Institute (114 Maitland Street, Toronto, ON M4Y 1E1), 1993. 
Transcript of the conference which brought together parents, educators, broadcasters, 
government, and researchers to discuss television and violence. 
Kaminer, Wendy. It’s All The Rage: Crime and Culture.  New York: Addison-Wesley, 
1995.  Shows our discussions of criminal justice have been emotionally and 
demagogically driven and that knowledge has become irrelevant - looks at concerns 
about TV violence. 
Labatt, Mary (editor). Take A Closer Look: A Practical Guide to Exploring Issues of 
Media Violence in the Intermediate Classroom. Toronto: Elementary Teachers’ 
Federation of Ontario, 2002. 
Leonard, John. Smoke and Mirrors: Violence, Television and Other American Cultures. 
New York: New Press, 1997. Instead of scapegoating television as the cause of crime, 
the author sees something else - a medium neither wholly innocent nor entirely 
responsible. 
Marshall, Pat Freeman and Vaillancourt, Marthe Asselin (co-chairs). Changing the 
Landscape: Ending Violence - Achieving Equality. Ottawa: Ministry of Supply and 
Services, 1993. The final report of the Canadian Panel on Violence Against Women.  
Contains a section on Media and Culture. 
Martinez, Andrea (Editor). Scientific Knowledge About Television Violence. Ottawa: 
CRTC Public Affairs, 1992. A summary of scientific research on tv violence grouped as 
research about the perceptions, uses and gratifications associated with television 
violence and as research about aggressiveness and violent behaviour. 
Miedzian, Myriam. Boys Will Be Boys: Breaking the Link Between Masculinity and 
Violence. New York: Doubleday, 1991. Explores how and why American males are 
increasingly turning to violence and what can be done about it. 
Mulligan, Suzzane. A Handbook for The Prevention of Family Violence. Hamilton, ON: 
The Family Violence Prevention Society, 1991. Deals with every aspect of family 
violence and has an especially good chapter on Media Violence and Children which 
deals with - among other topics - Violence as Entertainment, Verbal Violence, and the 
Problems of Televisual Violence for Children. 
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Pomeroy, Dave. Video Violence and Values. New York: Friendship Press, 1990. A 
workshop on the imapact of video violence. 
Schlesinger, Philip et al. Women Viewing Violence. London: British Film Institute, 1992. 
The authors uncover the complex patterns of response to television’s depiction of 
violence against women. 
Twitchell, James B. Preposterous Violence: Fables of Aggression in Modern Culture. 
New York: Oxford University Press, 1990. Dealing with comics, television, movies, and 
video games, Twitchell stresses the outrageousness of the violence depicted and its 
ritualistic nature. He argues that such violence serves an important socializing function 
for its audience of mostly adolescent males. 
 

War: 
Arnett, Peter. Live From The Battlefield: From Vietnam to Baghdad - 35 Years in the 
World’s War Zones. New York: Simon and Schuster, 1994. Peter Arnett’s own sotry of 
the wars he covered. 
Cumings, Bruce: War and Television. London: Verso, 1992. Exploration of television’s 
relationships to US warmaking since World War II, up to and including Kuwait and Iraq. 
Greenburg, BRadley S. and Gantz, Walter (Editors). Desert Storm and The Mass 
Media. Kreskill, NJ: Hampton Press, 1993. Series of essays dealing with institutions, 
coverage, public and children’s responses to the Gulf War. 
Hallin, Daniel C. The “Uncensored War”: The Media and Vietnam. New York: Oxford 
University Press, 1986. An examination of the role of the media which shows how 
television presented an idealized picture of the conflict in the early years, and shifted 
toward a more critical view later. 
Hoskins, Andrew. Televising War: From Vietnam to Iraq. London: Continuum, 
2004.Critical study of the relationshop between the media and conflict. 
Kellner, Douglas. The Persian Gulf TV War. Boulder, CO: Westview, 1992. Attacks the 
myths, disinformation and propaganda disseminated during the Gulf War showing how 
television was used by George Bush to promote his war policies and to silence antiwar 
voices. 
Koppes, Clayton R. and Black, Gregory D.. Hollywood Goes To War: How Politics, 
Profits and Propaganda Shaped World War II Movies. Berkeley: University of California 
Press, 1987. A well researched and informative study of Hollywood during the World 
War II which shows how its films were slanted and manipulated to further the war effort. 
MacDonald, J. Fred. Television and the Red Menace: The Video Road to Vietnam. New 
York: Praeger, 1985. Explores how television may have altered and controlled political 
perceptions in America leading to the Viet Nam war. 
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McArthur, John R. Second Front: Censorship and Propaganda in The Gulf War. 
Berkeley: University of California Press, 1993. Examines the US government’s assault 
on the constitutional freedoms of the American media during Operation Desert Storm. 
Morrison, David E. and Tumber, Howard. Journalists at War. London: Sage, 1988. The 
dynamics of news reporting during the Falklands conflict. 
Mowlana, Hamid, Gerbner, George and Schiller, Herbert I. (Editors). Triumph of The 
Image: The Media’s War in the Persian Gulf - A Global Perspective. Boulder: Westview 
Press, 1992. Thirty four authors in eighteen countries give their views on the media and 
the Gulf war. 
Rampton, Sheldon and Stauber, John. Best War Ever, The: Lies, Damned Lies, and the 
Mess in Iraq. New York: Jeffrey P. Tarcher, 2003.  
Rampton, Sheldon and Stauber, John. Weapons of Mass Destruction: The Uses of 
Propaganda in Bush’s War on Iraq.  New York: Jeffrey P. Tarcher, 2006. 
Rutherford, Paul. Weapons of Mass Persuasion: Marketing the War Against Iraq. 
Toronto: University of Toronto Press, 2004. 
Wiener, Robert. Live From Baghdad: Gathering News at Ground Zero. New York: 
Doubleday, 1992. CNN’s executive producer tells his story of covering events in Iraq 
prior to and during the Gulf War. 
 

PERIODICALS 
The following periodicals are among those which media teachers will find most useful. 
Adbusters. 1243 West 7th Avenue, Vancouver, British Columbia, V6H 1B7, Canada. 
Quarterly publication dealing with advertising, the environment and media literacy. An 
excellent and must-have publication. $16 US per year for individuals, $32 US for 
schools and institutions, $40 US overseas. 
Cultural Information Services. PO Box 786, Madison Square Station, New York, New 
York, 10159, USA. $37.00 (US) per year. Published 10 times a year. Contains 
background information on forthcoming television shows and films as well as review of 
new fiction. 
Cultural Studies. Subscriptions Department, Routledge, North Way, Andover, Hants, 
SP10 5BE, England. $45.00 (US) per year. Published three times a year. International 
journal dedicated to the notion that the study of popular culture is important, complex 
and both theoretically and politically rewarding. 
The English and Media Magazine. The English and Media Centre, Sutherland Street, 
London SW1V 4LH, England. This quarterly deals with Media Education topics as they 
relate to teachers of English. 
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Entertainment Weekly. P.O. Box 60890, Tampa, Florida 33660-0890, USA. $51.48 (US) 
for 52 issues. A popular yet insightfully written weekly that covers film, tv, music, books, 
videos, and children’s media as well as feature articles. 
Extra. FAIR, PO Box 911, Pearl River, New York 10965-0911, USA. $30.00 (US) per 
year. Published bimonthly with special summer and winter issues by Fairness and 
Accuracy in Reporting. Alternative media perspective. 
Journal of Communication. Journals Department, Oxford University Press, 2001 Evans 
Road, Cary, North Carolina, 27513, USA. $37.50 (US) per year. Quarterly Publication. A 
journal dealing with the study of communication theory, research, practice and policy. 
Journal of Popular Culture. Bowling Green University, Popular Press, Bowling Green, 
OHIO, 43403, USA. $30 per year (US). Quarterly Publication. Deals with all aspects of 
popular culture including those of the Third World and Europe. 
Journal of Popular Film and Television. 4000 Albermarle Street N.W., Washington, 
DC,20016, USA. $28.50 (US) per year.  Quarterly publication. Analysis of current film 
and tv show as well as good filmographies and bibliographies. 
KidScreen: About Reaching Children Through Entertainment. 366 Adelaide Street West, 
Suite 500, Toronto, ON M5V 1R9. $79.00 Canadian per year. Monthly publication for 
industry on selling to children through the media. 
Lies of Our Times (A Journal to Correct the Record). Institute for Media Analysis, Inc., 
145 West 4th Street, New York, NY 10012, USA. $24.00 (US) per year. Alternative 
media perspective. 
Metro. P.O. Box 204, Albert Park, Victoria 3206, Australia. A Media Education magazine 
published three to four times a year by the Australian Teachers of Media. Cost of 
subscription is part of membership fee in ATOM. An excellent magazine covering all 
media in articles especially helpful to teachers of media. 
Mother Jones. P.O. Box 58249, Boulder, CO 80322, USA. $29.00 (US) per year. 
Bimonthly with occasional superb media analysis. 
Popular Music and Society. Bowling Green University Popular Press, Bowling Green, 
Ohio, 43403, USA. $20.00 (US) per year. Quarterly Publication. Deals with music in the 
broadest sense of the term. Some fine articles on MTV and other popular institutions. 
Rolling Stone. P.O. Box 51934, Boulder, Colorado, 80321-1934, USA. $38.00 (US) per 
year - price varies from country to country. 26 issues per year. Excellent articles on 
popular music as well as commentary on politics and other media. 
Sight and Sound. 1671 East 16th Street, Suite 176, Brooklyn, New York, 11229-2901, 
USA. $17.80 (US) per year. Quarterly Publication. An international magazine published 
out of England with excellent articles and reviews on all aspects of film. 
Small Screen. PO Box 129, Daw Park, South Australia 5041, Australia. $54.00 
(Australian) per year. Monthly publication. Newsletter published by the Australian 
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Council for Children’s Films and Television. Contains articles and reprints of monthly 
news items on children and tv. 
Telemedium. 1922 University Avenue, Madison, Wisconsin, 53705, USA. $20.00 (US) 
per year. Quarterly Publication. The newsletter of the National Telemedia Council which 
contains articles about media and media education. 
Variety. Circulation Department, 5700 Wilshire Blvd., Suite 120, Los Angeles, California, 
90099-3253, USA. $115.00 (US) per year. Weekly. International entertainment weekly 
dealing with all media and sometimes referred to as “the bible” of the entertainment 
industry. 


